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exclusively for color 
pictures” 
says: 
RICHARD K. WOOD 
of West Chattanooga, Tenn, 
Free lance photographer, 
naturalist and author whose 
Kodachromes are in constant 


demand by many of our 
national magazines, 
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ae 25 years, Dick Wood has photographed 

sports and wild life all over the country, 
and his articles on photography have been 
favorites with camera fans. 

Out of his quarter century of experience, 
Dick chose and uses the Argus C3 for color. 
He likes its coupled range finder, its color 
corrected F:3.5 lens, its built-in flash syn- 
chronizer, and its reliability under all con- 
ditions. 


They’re getting scarce, but perhaps your 
Argus dealer still has one. 






BIG 32 PAGE 
BOOKLET 
“CHOOSING YOUR CAMERA” | * —_——ra sctchiaes 
Write Dept. 1108 today 


_ for your copy. 
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ANNOUNCIN 


N fresh solution, the new selenium type Agfa 

Ansco Liquid Flemish Toner will produce 
a slight tone in ten seconds . . . and a full 
tone in from 15 to 30 seconds! Depending on 
the paper used, a variety of tones is possible— 
ranging from warm brown to purple. 


EASIER TO USE 
It’s not necessary to dissolve extra chernicals 
or to make up additional solutions. The new 
toner needs only to be diluted in proportion of 
one part toner to three parts water to be ready 
for use. 


ECONOMICAL—LONG-WORKING LIFE 
If you wish to tone only a few prints, using a 
minimum amount of toner . . . a money-saving 
solution of 1:7 can be made, instead of 1:3. 
This, naturally, increases toning time; but un- 
der average conditions as many as one hun- 


AN EXTREMELY RAPID—STABLE 
LIQUID FLEMISH TONER 


dred 8x10” prints can -be toned in a quart of 
1:7 solution before the toning time reaches 4 
minutes. 

You can obtain this new-type Flemish Toner 
either in 8 or 32 oz. bottles. Stop in at your 
dealer’s today. Agfa Ansco, Binghamton, N. Y. 
A Century of Service to American Photography. 


Agfa Ansco 


LIQUID 


FLEMISH TONER 
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NEXT MONTH IN MINICAM... 


WOMEN IN WARTIME PHOTOGRAPHY 
Constance Banister and Mrs. Mildred Hatry of New York and Mrs. Mildred Keeton of 
Michigan are three outstanding women photographers. Their rapid rise to the top ranks 
makes exciting stories. 


THE SAME GIRL BY SIX FAMOUS PHOTOGRAPHERS 
After you've tried your darndest to get a good shot of a friend, have you ever wondered 
how Sarra, Henle, Keppler, or Andre de Dienes would take the picture? We wondered to0; 
so we sent comely Pat Fitzgerald, one of the popular Powers models, to six ace camera men. 
The pictures give an accurate insight into each photographer's technique. 
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MODEL ‘'ss"* 


With Wollen- 
sak £3.5 lens 
$38.50. 


ANYONE can take fine movies with 
the Revere 8 mm Camera. Just 
look through the built-in optical view- 
finder and press the button! What 
you see you take. Five speeds, includ- 
ing slow motion. A precision- 
built mechanism. An exclusive 
reciprocating sprocket for steady 
pictures. These and other ad- 
vanced features give you the _ REVERE "85" PROJECTOR 
finest and clearest home movies 1 eae =a a Ba pot” Vag 
that you have ever seen. The pre- Ma deluxe carrying case. Complete 
cision - built Revere projector halon. 
shows these mov- reel and case. $89.50. 
* * *, ies at their best. REVERE “"99" CAMERA ; 
Revere Camera Same as ''88"" plus turret head an 
+ Buf, .% Co. Chicago, Til. Seontcah rising th ove 
* war savines * 








FOR YOUR 
MOVIE 


Measured in terms of what you get for 
what you pay KIN-O-LUX MOVIE FILMS 
prove their exceptional value by a speed 
and latitude that "gets" the picture and 
a projection quality that “gives” finer 
results and a more complete enjoyment in 
motion picture making. Be critical. Prove 
this to yourself. FOR YOUR VERY NEXT 
ROLL OF FILM TRY 


KIN-O-LUX 
MOVIE FILMS 


INDOOR-OUTDOOR 
KIN-O-LUX No. 3 
Weston 50; Tung. 40 


INDOOR ONLY 
KIN-O-LUX GOLD SEAL 
Weston 100; 

Scheiner 26°; Tung. 24 


Scheiner 29° 
(No Outdoor ratings) 


ouTDOOR 
KIN-O-LUX No. 2 
Weston 12; Scheiner 20° 


OUTDOOR 
KIN-O-LUX No. | 
Weston 8; Scheiner 18° 


Go to your dealer today. Ask for KIN-O- 
LUX FILMS in the size and footage you 
require. They are still available. If your 
dealer cannot supply you (the demand 
grows greater every day) go to another 
nearby dealer or write directly to us. 


KIN-O-LUX, Inc. 


Dept. M11 @ 105 W. 40ST. @ NEW YORK CITY 
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Bovine WAACS 

Sirs: & 
Down here on an Oklahoma ranch I found) 

these nine cows drilling out in the middle of ay 

big pasture. Whether they have joined some 

auxiliary of the war effort I don’t know. 


te 


as soon as I could jump off a running car a 
get one shot they stopped, stood at attention 
and dismissed. No, they are not tied with 
kind of ropes. 2 
Russet K. Bossirt. 
Blackwell, Okla. 4 


The Steiner repetition influence, no doubt— 


Sirs: 

The writer has just read with a great deal 
of interest your article entitled, “Help Wanted 
for a Friend.” We think this is one of the 
finest ideas presented to the amateur camera 
fans to help to keep their dealers’ doors open 
for the duration. Your foresight in publishing 
such an article entitles you to the congratula- 
tions of everyone in the photographic industry. 

S. Harris, 
General Manager. 
Arel Photo Supply, 
St. Louis, Mo. 


Loading Reels 
Sirs: 

In a recent issue Mr, Paul Gould wrote 
that he had trouble loading the spiral reels of 
bakelite developing tank. He has my sincere 
sympathy because I have had the same trouble 
myself. Finally I decided to make a careful 
analysis of what caused the trouble. Here’s the 
story: 

When your bakelite reel is new it has @ 
highly glazed surface from the moulding diés 
which, if there are no rough edges, allow the 
film to slip in freely. However, after develop 
ing film in these reels for some time, a residue 
accumulates on the sides of the grooves which 
cannot be removed with the normal washing 
process. This is a similar residue that normally 





Photo by Edward Rimker, Courtesy Jobn Morrell & Co., makers of Red Heart Dog Feed 


. +. @ Three-Ring Circus 


NE pup squirming around is a tough 
O subject. To get a picture of three at a 
time, all sharp and clear, is almost impossible 

. tough as watching a three-ring circus. 


But photographer Edward Rinker has a knack for 
handling tough pictures. So, to get a good shot 
of this “three-ring circus,"” he put the pups in a 
box; that kept them together. Then he solved 
his problem of depth of field, sparkling crispness, 
lively expression—at minimum aperture and high 
shutter speed by using four carefully placed G-E 
Mazpa Photoflash lamps No. 11. He shot at 
1/200, F/32, with high speed “pan” film . . . 
and got a winner! 


Extremely high in efficiency, G-E No. 11 is also 
solving many a problem in single and multiple 
flash today for press and military photography. 


Whet the G-E merk on « flesh belb will 
always meen te yeu 


L MAZDA Reseerch . . . with all its constant improve- 
ments of light output and flash 
bulb performance. 


MAZDA Research leads the way 


G‘E MAZDA 


PHOTOFLASH LAMPS 


GENERAL 


ELECTRIC 














IMPROVED MODEL! 


DA-SCOPE 
VIEWER 


For Viewing 
Kodachrome Transparencies 


rr BROOK VOOR 


Te 1 KODACKHOME 


A compact, folding “vest pocket,” slide 
viewer handsomely made of unbreakable 
red and white plastic, that practically 
makes Kodachrome stills “breathe.” 
Here are a few of its features: 


Attractive contrasting colors. 
any, 8 focus lens for greater coverage of picture. 


Pictures easly slide in ond out. 
slides 


tn for 3 in cov: 
Transparent cover for be atc illumination. 
Weighs only two ounces. 


$495 


Mail Orders Filled 


32 St. near 6th Ave., N. Y. 


World's Largest Camera Store 
Built on Square Dealing 
Established 1898 








accumulates in the bottom of your developing 
trays. 

Scrub these grooves with some type of kitchen 
cleaner and hot water, or if this residue is 
very bad, wipe it off with one of the well-known 
tray cleaner formulas and rinse thoroughly in 
hot water, after which dampen a small cloth 
in any liquid wax and wipe through the grooves, 

After this is dry, if you have anything like 
the same results I have had, and many others 
to whom I have passed this information along, 
your film will slide into the grooves much bet- 
ter than it did when the reel was new. 

L. E. Parker, Vice President, 
Skilsaw, Inc. 
Chicago, IIl. 


Photo Data Sheets 


Sirs: 

Congratulations on your Photo. Data Clip 
Sheets. We find them very handy around he 
dark room as they save a great deal of time” 
that would otherwise be spent hunting essential ~ 

information, 
The photo’ 
graph which T7 
shot while 
LeRoy was 
playing with 
one of your 
tributiong 
should be con- 
vincing -proof to” 
the amate 
that the experts 
find your sheets 
handy. 
GEORGETTE ELDER. 


Leroy Carlson—Georgette Elder 
Photographic Illustrators of Children 
New York City 


Add: Photo Schools 
Sirs: 

In your list of schools of photography, 
page 27 of the current issue of MinicaM PHO 
TOGRAPHY, you failed to include the only sch 
whose curriculum meets the requirements 
the Army Air Corps for a commission as #” 
photographic officer, namely, the Department 
of Photographic Technology of ‘this institution. 
The student completing two years here may 
enlist and be deferred for a third year, provided 
he will have then completed three years 
chemistry in addition to his work in photog 
raphy. Upon graduation he is given twelve 
weeks of instruction at Lowry Field and then 
commissioned as a photographic officer. It will 
interest you ‘to know that our service directory 
contains about sixty names, practically all im 
photography, and of this number one-quarter 
have been, or are in the process of being, com 
missioned as photographic officers, 

This, however, is not a “glamour” school and 
we have made no effort to increase enrollment 
by widespread advertising or publicity releases 
of the type which others have seen fit to emir 








“AT FIELD TRIALS, A PHOTOGRAPHER 
CAN’T GET VERY FAR WITHOUT A 
GOOD EXPOSURE METER. THAT'S 
WHY | ALWAYS USE MY WESTON” 


PERCY T. JONES 
Nationally Known Sporting Dog Photographer 


One of the qualities which distinguish all Percy T. 
Jones’ sporting dog pictures is the clarity of detail 
— even in those pictures taken under the difficult 
conditions encountered .at fall and winter field 
trials. It’s the same quality which all photographers 
strive for — and which.is easily and consistently ob- 
tained by professionals and amateurs alike who are 
fortunate enough to own a WESTON Exposure 
Meter. For correct exposure is the key to a crisp, 
clearly defined print—and the WESTON is the 
meter universally used for consistently accurate 
exposures. Weston Electrical Instrument Corp., 649 
Frelinghuysen Avenue, Newark, New Jersey. 
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“Hints, Notes and Plans 


for the Use of 
Supplementary Lenses" 
by NORMAN W. EDMUND 


For those who are anxious to try new 


fields of photography, 


Norman W: 


Edmund's booklet for the resourceful 
amateur, blazes new trails in optics. The 
booklet contains easy-to-follow instruc- 


tions for:— 
Mounting of Supple- 


mentary Lenses 


Rules for Using Sup- 
plementary Lenses 


Ultra Close-Up Shots 


How to Make a Fram- 
ing and Focusing 
Device 


Telephoto Lenses 
Magnifying 
Experimental Optics 


An 8-Power Telescope 
A 3-power Pocketscope 
Kodachrome Viewer 
Stereoscopic Photog- 
raphy 
Stereoscopic Viewer 
Ground Glass Focus- 
ing Magnifiers 
Enlarging Focusing 
Aids 
Macrophotography 


Portraits of Babies and 
Small Pets 


For your convenience, we have prepared 
a number of sets of these lenses. 


Set Ne. 1-M—"Our Advertising Special" 
15 Lenses for $1.60 Postpaid 


Contains all the lenses needed for every- 
thing covered in the Free Booklet. 


Set No. 5-M"The 


Gadgeteer's Delight" 


35 Lenses for $5.00 Postpaid 


Contains all the lenses in set No. 1-M plus 
20 of our more expensive ones. 


Set No. 10-M—"The Experimenter's Dream" 
70 Lenses for $10.00 Postpaid 


Contains all those in the above sets plus 
at least 35 others. The wide variety of 
lenses in this set will enable you to con- 
duct countless experiments and build ail 


sorts of gadgets. 


EDMUND SALVAGE CO. 


41 W. Clinton Ave. 


Oaklyn-Audubon, 


New York 
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With us photography is a serious busi- 

Ours is a non-profit making institution 
and the budget of the Depariment of Photo- 
graphic Technology is approximately twice the 
income from tuition, fees, etc. As is the case 
with other endowed institutions, it is only the 
income from invested funds which enables us 
to continue without an almost prohibitive in- 
crease in tuition fees. 

C. B. NEBLETTE, Supervisor, 

Department of Photographic Technology. 
Rochester Athenaeum and 
Mechanics Institute, 
Rochester, N. Y. 


Also omitted from the list of photographic 
schools was the National School of Photog- 
raphy, 1005 E, St. N. W., Washington, D. C., 
and The Motion Picture Institute, 208 National 
Bank Bldg., Birmingham, Detroit, Mich—ED. 


A New Medium of Expression 
Sirs: 

I’m telling all my friends it was another 
Theisen Don Paul wrote about in the October 
MinicaM. I believe photographers have a job 
to do, that this job is not sitting around feeling 
satisfied with a picture well done, or gloating 
over the nice things their friends may perhaps 
say about them, in magazines. In some distant 
future historians will look back on the photog- 
rapher of today and point him out as the man 
who originated pictures that had something to 
say. While our historic ancestors chiseled on 
stone, then came papyrus, then printer’s ink— 
now we have a new medium in self-expression, 
photographs that talk. 

EarL THEISEN, 
Photo Reporter. 
Look, 
Hollywood, Calif. 


Combines: 
Sirs: 

O. K.! I admit defeat and I take this op 
portunity to thank all the people who wrote in 
to put me straight about the combine picture 
in the Wes McManigal article. The picture is 
still a good job. The discussion only proves 
that we never know how the other half lives 
I was born in a wheat country. I saw the 
coming of the combine from the first horse 
drawn ones that were ground power, to the 
latest motorized one up to a few years ago 
I’ve seen all sizes from 9 feet to 28 feet and 
never knew there were really left handers. 

I offer my humble apology to Wes McMani 
gal for accusing him of error in technique, and 
thank Minicam for the chance to gain moft 
information about the world. 

G. A. Watkins, D. C. 


The End 


Seattle, Wash. 


A Rose is a Rose is a Rose... 
But Not Always 
Sirs : 
These Mortensen pictures grieve and —_ 


me terribly. No one but Mortensen, or 
other big name, could have had them publi 
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as shining examples. Note the distorted arm 
muscles ir one and the “Hi ya, keed!” crooked 





Signal Corps Wants 35mm Movie Cameras — 




















2 mouth on the other. As a devout worshipper Sirs: 

se of Mortensen, whose approach to photography The Signal Corps is particularly interested in 

h and imagination and delicate sensuality of pic- btaining 35 t the Gellentan 

7 tures I admire above all others ...I feel C}@™mIns YOmm cameras 0 ee oe 
ba doubly piqued. If any one of us half-way be- %“"ption: 

- tween heaven and earth photographers had sent Mitchell, Bell & Howell and Turret model 
in such pix; 4d eee rye tang back at motor driven Bell & Howell Eyemo Cameras, 
us so quickly that the air would sizzle. ith aa 

By I have noticed this often. In Life I have psa. ie pea 
seen pictures with grain that you could pick off In addition unmounted lenses or lenses 
with a spoon, and showing motion. If the name ™ounted for 35mm motion picture cameras 
behind these is Maggie B. White or Mortensen are required in various focal lengths such as: 

phic or Whosis, they get by. If I send my agent 25mm, 28mm, 30mm, 32mm, 35mm, 40mm, 

‘og- such a pic it comes snapping back with the 50mm, 75mm, 100mm and 6 inch, 8 inch, 

C., remarks that it is too grainy, shows motion, or, 9 jnch. and 12 inch lenses. 

onal is otherwise impossible. Th . 1 ade f 

). Since I have sold a fair number of pictures, ese lenses should be of an f speed faster 
considering the time I have to give to photog- than /3.5, with the exception of the Telephoto 
raphy from my other duties of writing, etc., I Lenses which should be no slower in speed 
admit to only a slight sprinkle of sour grapes. than f4.5. In sending in a description of these 

hed Lookit my last sale—a cover for The Rural lenses, the name of the lense should be stated, 

shad New Yorker. I happen to have sold that direct, the number on the lense, the focal length and 
job and I offer it merely as proof that I am not the f speed 

i entirely on the side lines. are ie : 

nes You have a good magazine . . . I have bought Your patriotic response is sincerely appreci- 

—_ it ever since we both were so-o-o high. ated by the Government. 

sal _ ‘Marie Armstronc Essiporr. ; ; Isaac A. Crapo. 

otog- Terryville, L. I., N. Y. Major, Signal Corps, 

mas President, Purchase Board, 

1g to Too true!l. . . that which you call grain by U. S. Army, 

d on another is labeled texture. Long Island City, N. Y. 

ink— 

ssion, 

A a 
4 7 pug > ———=$ = y 7, {TZ > 
“ - x ——S \ “e 5s KAGE YER \ 
YaXa ne “NS Bess 

LS Op ® 

a asting Value. 

victure eee 

ture is. 

proves” 

f lives. 

w The owner of a Zeiss Ikon Camera with a fine Zeiss 

” a Lens has something to enjoy for a lifetime . . . Inherent 

a: and optical quality and mechanical perfection will always 

— retain their value and assure lasting usefulness. 

n ‘mort 

D. C 


ZEISS IKON CAMERAS 


and 


ZEISS LENSES 


SELLING YOUR PICTURES 


¢THE PHOTO-AGENCY 





By G&G H. NEWMAN 
OF tow pee, IS ONE of the 


few professions without a clear de- 

marcation line between amateurs 
and professionals, An. amateur carpen- 
ter would seldom consider his work good 
enough to be put in the market. But the 
amateur photographer of today can be one 
of the leading professionals of tomorrow. 
Some of the foremost men are former 
lawyers, sculptors or actors. This may ex- 
plain why less is known about the photo- 
graphic market than in most other pro- 
fessions. 

Let’s suppose you are an up and coming 
amateur. Your picture, “Dawn at the 
Beach,” was a success. Your neighbors, 
your business colleagues, everybody, saw 
your masterpiece in the roto-section. Im- 
mediately you mailed the roto-editor 
another topnotch print, “Baby and His 
Bottle.” A few days later it bounces back 
with a terse note, “The editor is very 
sorry that space limitations prevent the 
use of this otherwise excellent photo- 
graph.” 

You bite your lips wondering what to 
do next. Is there any one who will help 
sell your photographs? 

There is. The photo agency has grown 
out of the need of photographers who 
live far away from the central markets, 
or who are no businessmen at all. Photo 
agencies, as the link between photogra- 
phers and editors, represent the work of 
many different photographers. The agent 
is in close touch with the editors and is 
able to offer your work at the time an 
editor is in the market for some specific 
subject. 

He will know thirty markets for your 
pictures compared with the one or two 
outlets you might have. 

An agent costs money. The photo agent 
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usually gets 50 per cent of the picture sale 
price as his commission. This, at first, may 
sound high, but it is better to have pic- 
tures sold than to have them gathering © 
dust in a drawer. There is also this to 
consider: the average agency maintains 7 
offices, telephones and pays file clerks. It © 
pays all postage, handles all correspond- 
ence, and is at your disposal whenever any 
questions arise or you need assistance. 
The good agent should work hand in 
hand with the photographer, seeing. that 
he gets any assignment for any photos to 
be taken in his locality. Agencies usually 
handle your material on commission, pay- 
ing you after the sale has been completed. 
The skeptic asks, “How can I make sure 
that I really receive full payment, that 
my pictures are handled properly?” The 
answer is to pick a known and reliable 
agent. q 
A photographer has a right to expect 7 
from his agent the following services: § 
upon receiving an assortment of pictures, 7 
the ones with no sales value should be 
returned, and the number of pix kept | 
should be duly acknowledged. These ¥ 
should be numbered and listed properly, 7 
so that at any time the agent knows how | 
many pictures are on file and what sub-7 
jects they are. All photographs should be™ 
put into circulation within a short time. 
With one exception: seasonal material 7 
cannot be handled except 3 to 6 months 7 
ahead of season. 
The agent expects a steady supply of 
photographs, once business has started. 
One or two or ten pix may not make sales 
for a year, a couple of hundred prints 
will bring results if the photographer shows 
patience. One day, out of a clear sky, 
a wire may arrive with your first real as- | 
signment: “Cover college dance.” 





































THE PHOTOGRAPHER started out to get a Kodachrome sequence but the 3¥ year old had a 
mind of her own. She only wanted to bathe Tippy. It was “a best seller” from the time it hit 
New York. The Photo-Agency placed it on a cover of a woman’s magazine and it was used later 
on educational, religious and farm magazines, as well as Roto-Sections all over the country. 


By Meisel from Monkme yer 
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“COUNTRY LIFE” first used 
this Scotty for a December 
cover, now it’s one of the 
most popular Christmas ani- 

mal pictures. 
By Suppenmoser from 
Monkme yer 


"ACCOUNTANT" 


ALTHOUGH well known in Europe San- 
ders was unknown until “Discovered” by 
Black Star, who put him on their staff. He 
is a past master at the gentle art of satire. 

By Sanders from Black Star 





“NEW YORK HARBOR" 


ONE OF the first pictures Walter Sanders took after 
joining the staff of Black Star was an incidental one 
he took as he sailed off on his honeymoon. Life used it 
as a cover, and it has been a consistent seller ever since, 

By Sanders from Black Star 
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A HARD-LUCK Success Story. Taken in London in 1940, none 
of the American magazines were interested in it, so it was 
shelved. In 1941 Architectural Forum saw its possibilities, cap- 
tioned it as shown above, and published it as a lesson in build- 


ing practice. Defense organizations and officials all over the 
country continue to write in for copies of the original print. 


London News-Chronicle from Black Star 





The bomb used here was apparent 
ly light (perhaps 180 pounds), and 
exploded on contact. Since this 
type of bomb is used a great deal 
in the bombing of cities, the best 
possible protection for the occu 
pants; other than the construction 
of a bomb-proof shelter, would be 
reinforcement of the first floor or 
basement, as the greatest danger 
is from the collapse of the super 
structure. 





XCITING CHILDREN’S PIC- 
TURES sometimes just “hap- 
pen”. More often, the angle, 
background, subject, and com- 
position are carefully planned. Mugging, 
which is simply the clenched grimace or 
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suspended animation of an entranced sul 
ject,. puts all such tidy preparations @ 
naught. . Expressions flow like quick silvét 
The whole trick in photographing childret 
is to get them to concentrate on something 
that they are doing. Here are the stept 











LIGHTING IS best in 
mid-morning or mid- 
afternoon. Avoid shoot- 
ing when the sun is 
‘high, as deep, unattrac- 
tive shadows are cast 
under the eyes and nose. 
Or, as Life has it: Boy 
and girl are drinking 
pop. Note crossed straws. 
Girl also has crossed leg. 


COMPOSE YOUR pictures carefully. All elements 
should lead the eye to the center of interest. 
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TITLES ARE too often “tacked on.” 
The title should be an integral 
part of the picture. This idea is a 
violation of the traditional salon 
title which utilizes the monosyllabic 
“Afternoon” or’ “Dusk” to cover 
most anything. Isn’t even “All 
Wet” an improvement? 


REFLECTORS MADE of any light 
material will improve the balance 
in a subject by illuminating sha- 
dow area and softening highlights. 


EXPRESSION COMPLETES the story. 

- Check focus, lighting, angie and com- 
position, then work for the right ex- 
pression, with the shutter finger ready 
for the split-second click. 





VIEWPOINT IS an im- 
portant factor in pic- 
ture building. Use a 
fresh angle for unusual 
results. Shooting up 
presents the sky as an 
uncluttered background. 


OFTEN USED, the southern expo- 
sure of any baby gets a grin from 
even the hardened professional. 
The Chaplin-like gait is empha- 
sized by the low angle used for 
this candid of Droopy Drawers. 





THE COVER CONTEST 


lst PRIZE WINNER | 


Bill Meriwether of Macon, Ga., is the first 
prize winner in our Color Cover Contest; 
ris 4x5 Kodachrome of Marion Strahij 
Escanaba, Mich., was taken at the A 
Center School, Los Angeles, where ba 
were students. Bill's a student in the 
Corps now at Keesler Field, Miss. 
prize was a $100.00 War Bond. 





2nd PRIZE WINNER | 


The second prize winner, William H. Olsor 
of Muskegon, Mich., and his model, Mis 
Jane Bierce of Pasadena, Calif., relaxer 
between color shots. Bill was a studé 
at the Art Center School too, but i 
is now at the Army Signal Corps Phote 
graphic Center, Astoria, L. |., where i 
is a bunk-mate of MINICAM'S Aven 
Slack. He received $75.00 in War Ba 


. O. C. Sweet of Camp Callan, Cali 
third winner of the contest, up and m 
ried his model, lucky guy! He receives 
$50.00 War Bond to start out ma 
life. ~We congratulate all the co 
winners! The Army boys certainly walk 
off with the bonds! We hope all 
contestants had as much fun as we ¢ 





Stay, 





PRIZE WINNERS... 








ONORABLE MENTION PRIZE WINNERS 
*one year’s subscription to Minicam * 9 





Mrs. Kittie Tiner 
Fred G. Fellows 
John T. Hopf 
Eunice G. Hurst 

R. W. Cummings, Jr. 
Marshall G. Reid 
Rev. D. W. Soper 
John J. Sampson 
Leonard Stein 

R. A. Warncke 
Edward L. Gockeler 
H. B. Mueller 

Tep Wright 

Clare L. Kepler 

E. P. Hogan 
Richard E. Plitt 
Leland Green 
James C. Huntley 
Margaret Anthony 
LeBaron K. Bean 


Long Beach, Calif. 
Ponca City. Okla. 
Newport, R. I. 

Los Angeles, Calif. 
Lancaster, Penna. 
West Allis, Wis. 
New Paltz, N. Y. 
Showlow, Arizona 
Brooklyn, N. Y. 
Dallas, Texas 
Saranac Lake, N. Y. 
Los Angeles, Calif, 
Danville, ll. 
Meadville, Penna. 
Meriden, Conn. 
Baltimore, Md. 
Gustine. Calif. 

West Point, N. Y. 

St. Louis Park, Minn. 
Littleton, New Bema 


* 





MARION STRAHL is the kind of girl 
you would like to spend the afternoon 
shooting pictures with. That Press 
Photographer’s card in her hat is her 
own, too. You'll see more like her 
as women take over the wartime job 
of getting the pictures. 


BILL MERIWETHER'S PRIZE WINNER 
CATCHES SPIRIT OF THE TIMES 


BY FRED KNOOP 


HO says lightning doesn’t strike 
W\ twice? The editors of MinicaM 
spent many hours going through 
the entries that were submitted for our 
color cover contest, sorting them into 
neat piles marked “Possibilities” “Sorry, 
send home”, “Honorable Mentions”, and 
with other equally cryptic notes. Bob 
Wood, our Art Director, consumed pack 
after pack of those “modern design” cigar- 
ettes. Then the weighty decision was 
made. _ Bill Meriwether of Macon, 
Georgia was given the first prize and Bill 
Olson of Muskegon, Michigan was award- 
ed the second prize. We wired them. 
Then things began to happen. We got 
air mail letters from each of the boys, and 
even now we don’t know whether Bill 
Meriwether was more thrilled to hear 
about his own success or that of his old 
room-mate, Bill Olson’s. And when Bill 
Olson read that Bill Meriwether won the 
first prize he says, “I practically jumped 
out of my G. I. shoes.” 
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The boys were room-mates in Los Ange- 
les, where they both went to the Art Cen- 
ter School, up until the 13th of June. 

At the Army Signal Corps Photographic 
Center, Astoria, L. I., Pvt. Avery Slack, 
who won an honorable mention for MINI- 
caM and himself in the National Flag As- 
sociation’s Flag Cover Contest in July, and 
now Bill Olson’s bunk-mate, reports that 
Bill waved his wire about and jumped up 
and down to celebrate. Our on the spot 
reporters at Keesler Field, Miss., where 
Bill Meriwether is now stationed, and 
Camp Callan, Calif., where our third prize 
winner, Corp. O. C. Sweet bivouacs, were 
out drilling so we can’t give a report of 
their actions. Bill writes us that his first 
prize, “is a dream come true.” And Corp. 
Sweet married “the finest girl in the world 
—my model,” so everyone is happy, ap- 
parently. 

We like Bill Meriwether’s 4x5 Koda- 
chrome because he caught the spirit of the 
times. He says, “I felt that a shot of a 
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girl press photographer was the most typi- 
cal picture I could make.” We like his 
shot because he picked a model who not 
only looked the part but lives it. 

Here is Marion Strahl’s story of her 
photographic career: 

“After graduating from the University 
of Wisconsin in 1935 with a B. S. in art, I 
joined the advertising department of the 
Escanaba (Mich.) Daily Press, doing lay- 
out and copy-writing. When they installed 
an engraving and photographic department 
in 1936, I hung around out of curiosity, 
learning to take pictures and develop them 
in my spare time, Eventually I was pinch- 
hitting for the regular photographer, and 
when he resigned to accept another job, 
I found myself in charge of the picture 
department. I knew practically nothing 
about it, but eventually learned, mostly 
by sad experiences, to do all the staff pho- 
tography and engraving, (turning out well 
over 100,000 square inches of half-tones, ) 
plus dark-room work, some picture-editing, 
layout, caption-writing and reporting. 

“TI shot the usual routine news pictures, 
society, clubs, so-called portraits, and spot 
news such as accidents, wrecks, fires etc. 
My most interesting assignment was work- 
ing for seventy-two straight hours during 
the famous Armistice Day blizzard of 1940, 
when a 600-foot boat was ship-wrecked 
on Lake Michigan. After driving eighty 
miles, then walking two miles through the 
snow with Speed Graphic equipment, los- 
ing my mittens, falling into a barbed wire 
fence, and freezing my shutter, I finally 
got to the scene, where I worked all night 
shooting the rescue of the survivors. The 
next day and night were spent getting out 
picture pages and engraving them, and 
supplying prints to syndicates and other 
papers. 


“News always broke during extreme 
weather conditions, such as one of my 
first assignments when a reporter and I 


followed a snow-plow seventy miles 
through a blizzard to photograph a bad 
fire in another town. Then there were 
serial shots of the first boats to break the 
ice in the spring and open the lakes to iron 


ore shipping, covering major skiing and 
skating tournaments, world’s champion- 
ship log-rolling matches. Learning by trial 
and error, and forgetting to pull the slide 
or cock the shutter, it always amazed me 
when a picture was used by metropolitan 
papers, and eventually by a few magazines 
and all the syndicates. One shot was 
awarded 3rd prize in the Michigan Asso- 
ciated Press contest in 1940, and another 
took 3rd in the Inland Press Contest in 
1941. I was invited to lecture at the Kent 
University (Ohio) school of News Pho- 
tography in 1941. Last year I obtained 
leave of absence to attend Art Center 
School of Photography in Los Angeles, 
and I am now back for my second year, 
after spending the summer doing feature 
picture pages for the Escanaba Press. 

“That’s it, except that my co-workers 
back in Escanaba are going to be amazed 
at finding me on a magazine cover !” 

Writing from Keesler Field, Mississippi, 
Bill Meriwether gives us these notes: 

“I have played around with photogra- 
phy since 1933. I used to keep my 
mother’s sink and bathtub full of pictures. 
I started the Photography Club at Lanier 
High School for boys and was its presi- 
dent from 1935 to 1938; staff photog- 
rapher, my senior year, for the Lanier 
High Annual. 

“For two summers I was photographer 
at the Athens “Y” Camp of Athens, 
Georgia. That fall, I went to Mercer Uni- 
versity in Macon and was photographer 
for the Mercer Cauldron. Then I free- 
lanced in 1940, specializing in baby pho- 
tography. In 1941 and 1942 I studied at 
the Art Center School. 

“America needs me now, and I have 
found my place among those serving her, 
preparing to attend the Army Air Force 
School of Aerial Photography. 

“My ambition in photography after the 
war is won is to become an advertising 
illustrator, specializing in color photogra- 
phy.” 

Until that time we wish you, and all 
the other Bills, “good luck,” Bill Meri- 
wether. END 
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By Vseton He Wasson 


EXTURE SCREENS do not al- 
ways come within the photographic 
budget. While these home-made 
screens do not replace the professional 
screens their cost is a few pennies and when 
used with the technique outlined, the ef- 
fects are every bit as pleasing to the eye. 
In addition they can be made in as wide a 
range as the fancy and imagination of 
the worker permits. 

The screens have uses other than en- 
hancing the general appearance of your 
prints. Blemishes, either on the original 
subject or on the negative are greatly 
minimized when printed with a screen. 
In Fig. 6, the model has rather noticeable 
skin blemishes on the bridge of the nose, 
which are not at all visible in the screened 
prints except on very minute inspection. 

The canvas texture used as an example 
is probably applicable to a wider range of 
print types than any other. The first step 
(Fig. 1) is to photograph the texture. 
Your canvas should be of a coarse weave 
and free from dark knots and specks, so 
that they will not be reproduced in your 
final print. 

Photograph an area at least as large as 
the final print. Let us say it is an 8x 10. 

Lighting is important. Cross lighting 
produces the best rendition of surface 
textures. Cross light your canvas from as 
severe an angle as simple mechanics will 
allow. Have the light strike the surface 
in a direction diagonal to the weave so 
that both the warp and the filler will be 
equally lighted. 

“Overexpose and play safe” does not 
work here. Expose correctly on the film 
you like best. A slight overdevelopment 
will increase contrast and make your can- 
vas texture more pronounced. When the 
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negative has been developed, a positive 7 
print is made on single weight, medium 
hard, glossy paper. 

During the printing on the single weight © 
print the size of the canvas texture can 7 
be decided upon. A print from the whole 
negative on 8x10 paper will, of course, 
produce your canvas texture in its original 
size, provided you photographed an 8 x 10 
area in the first place. A more pronounced 
effect is gained if the print is made about 
double the original size of the original” 
canvas texture. Variations in tone, result- 7 
ing from cross lighting can be corrected] 
at the same time through dodging and) 
shading, so that the print has the same 
all-over tone. 

This print is ferrotyped, and when dry 
coated on the back with sodium silicate® 
which is most inexpensive and is obtain-¥ 
able in drug stores as waterglass or “egg® 
preservative.” This fills up the paper grain§ 
so that it will not be noticeable in they 
next step. % 

When the sodium silicate has dried on © 
the print, about fifteen minutes, it is used 
to print, by contact, emulsion to emulsion, 
onto a second piece of single weight 
glossy paper, thus producing a_ paper : 
negative. Provided all exposures and @ 
processing has been about normal the me- 
dium hard grade of paper will be found™ 
satisfactory. If your originals are slightly” 
soft, the contrast may be increased by us 
ing a hard paper. These paper negatives, 7 
which are your texture screens, should] 
look like good clear negative images of the 
original texture. They are also ferrotyped id 
and coated with sodium silicate to reduce” 4 
paper grain. 

The use of the completed screen com® 

(Page 95, please) 




































PHOTOGRAPH the texture 
desired for the screen, using 
an area as large as the final 


print.. FIG. 1 


TEXTURE PRINT is used to 
make, by contact, a paper 
negative of the texture 
screen. 


FIG. 4 


~ 


A PRINT is made from the 
texture negative on single 
weight glossy paper, medium 
grade. FIG. 2 


FINAL PRINT, having been 
exposed by contact to the 
paper texture negative has 


the subject enlarged on it. 
FIG. 5 


THE SUBJECT combined 
with a canvas. texture 
screen. Texture size can be 
controlled in the first step, 
Fig. 2, above. FIG. 7 


COMBINED with a texture 
screen made from a leather 
book. Endless variety is 
possible. FIG. 8 





COAT THE back of the tex- 
ture print with sodium sili- 
cate (water glass) to reduce 
paper grain. FIG. 3 


HIGH KEY subjects are 
most adaptable to the tex- 
ture screening technique ; 
the unscreened subject. 
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HAVE PLENTY of light . . . whether 
it is from photofloods or flash bulbs. 





USE TWO lights, one at the camera for 
flat light, a directional one for contrast. 


OME OF THE best color pictures 

have been shot by people who 

4 claim (and correctly) that they 
™ know nothing about photography. 
They have no opinion about how color 
should be shot. These simple citizens ask 
only one question: “What do I do to get 
good pictures?”. And then they do it. 
If they fail to use caution they some- 
times come to be talked abeut as experts, 
and consequently frustrate people who 
want to know their “secret” way to success. 
Now every experienced color photog- 
rapher learns what to do, and what not 
to do, to get better than average results. 
He learns the “way of working” that is 

(Continued on next page) 


THE EYE can be fooled... but not col- 
or film. Have the right color of light. 


CORRECT EXPOSURE is important: it 
is based on the light-subject distance. 





OUTDOOR SHOTS are made with the 


same general principles kept in mind 





his “secret.” The biggest part of any such 
secret is simply experience and a good 
memory. Remember a few general rules, 


and you can shoot better than average pic- 
tures with any of today’s color materials: 
Kodachrome, Kodachromes for Minicolor 
prints or the new roll film, Kodacolor. 

First—all of the essential directions for 
better than average color pictures come 
right with the film as bought. These tell 
what to do in most cases. Sit down and 
read them through carefully. By analysis 
and practice they can be made to cover 
most picture taking problems. They do 
not tell exactly how to take every possible 
picture. No amount of printed matter 
could do that, nor do they tell why color 
pictures should be carefully made in cer- 
tain ways. That information comes in data 
books and special pamphlets for students 
of photography.* 

Experience teaches five rules for all 
color photography. 

One, have plenty of light, Color films 
are relatively slow. Lots of light allows 
a fast shutter speed and small stop open- 
ing. Sharpness is vital to good color pic- 
tures. It is hard to get sharpness under 
low levels of illumination, for prolonged 
exposures or wide apertures are needed. 
The color expert seeks fullpowered sun- 
shine outdoors, indoors he uses photoflash 
lamps with live models—photofloods or 
studio spots and floods on staged scenes. 


Two, have the right color of light for 
the film in use. Color film records light; 
the human eye interprets it. The eye can 
be fooled, but color film is interested only 
in the facts. Color film comes in special 
types for daylight and for artificial light. 
Consult the instructions wrapped with the 
film. 

Three, use two light sources, a main 
one and a secondary one. Literally it is 
on this third point that the fun begins. 


*“Photo Laboratory Index,” Henry M. Lester, 
Morgan & Lester, New York City. “Kodachrome, 
a Data Book on Photography in Color,’ East- 
man Kodak Co., Rochester, N.Y. “Photography 
With Kodachrome Professional Film,’ Eastman 
Kodak Co. “Kodak Reference Handbook,” 
Eastman Kodak Co, 
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Here’s where the expert excels, and here’s 


where the novice makes his glaring er- 
rors. Lighting is at the heart of individual 
success or failure in photography because 
it is here (as in the selection of subject 
matter) that everything depends upon 
luck or upon the experience, judgment 
and skill of the photographer. 

Use two light sources! Not one, not 
three or more, but two, a main one and a 
secondary one. When you get to the place | 
where this flat rule is not adequate for! 
your color pictures you will be writing 
articles on photographic lighting rather | 
than reading them. Here’s why: 

The photographer can’t get away with’ 
murder in lighting a subject for color as 
he sometimes can in black and white. 
There is a closer limit on what is good 
and bad for color. Extremely contrasty 
lighting is almost never good. How to get 
flat (or low contrast) lighting—keep it 
natural—and retain good modeling and 
brilliance are parts of the problem. The 
use of two light sources solves it. Look at | 
Figure 1. This is what happens when the 
excellent but incomplete advice to use flat 
lighting is lavishly followed. Here is a 
synchronized flash shot made with a lamp 
in the battery case fastened right to the 
camera. Although this gives good general 
overall illumination, and, if properiy ex- 
posed, nice high lights, the flatness is 
unnatural. Here the subject is presented 
as it would be seen if a person were to go 
around looking at other people by the light 
of a lantern fastened to his own head. 
This characteristic flatness in synchronized 
flash with one bulb at the camera has done 
much to leave the impression that photo- 
flash light is inherently flat. It is the way 
the light is used that determines whether 
it is flash light or natural light rather 
than the type of lamp used. 


A little more roundness is obtained by 
taking the lamp off the camera and hold- 
ing in about one foot to the side, as in 
Figure 2. This is recommended if only’ 
one lamp is available for picture-taking— 
but the lamp must not be used too far 
to one side. 





PHOTOFLASH or flood- 
lighting from alongside 
the camera lens is the 
simplest lighting set-up, 
but it lacks contrast and 
roundness. FIG. | 


TWO lamps is no guar- 
antee of good lighting. 
Without front lighting 
equa] sidelighting gives 
this queer puckered-up 
effect. FIG. 3 





RAISING the light 


> and getting more dis- 


tance between the 
lens and light gives 
better directional ef- 
fect. The shadows re- 
lieve flatness, FIG. 2 


CAMERA lamp plus 
a closeup side light 
gives crisp brilliant 
color pictures, and 
black and white shots 
too. Side light was a 
trifle close here. 


FIG. 4 





Pulling the lamp off the camera and far 
around to one side is bad. Although the 
flatness is eliminated, the shadows thrown 
by the strong directional light are too 
heavy for successful printing in color. 


Lighting by two lamps, if they are not 
properly used, is no cure-all for photo- 
graphic lighting, either. In picture Fig- 
ure 3, two lamps were used, each at an 
equal distance from the subject, from the 
right and from the left. Notice the 
double high lights on forehead, nose and 
chin. The heavy cross shadows make the 
whole face appear broader. 


In Figure 4 the main light is on the 
camera and the side light has been used 
about at head level of the subject and 
around to one side. This is better because 
it makes use of the basic flat lighting rec- 
ommended for color photography plus the 
side lighting. 

This illustrates important point number 
two (the first being to use two lamps) 
namely, one lamp should always be used 
at the camera. This can be thought of as 
the main light and can be called the 
camera lamp. It makes good illumination 
in color easy whether photoflash or photo- 
flood lamps are used for still pictures or 
for the movies. Using the sun as a side 
light and a broad reflecting surface such 
as a sheet or mirror near the camera to 
reflect the sun rays into the front part of 
the subject duplicates this lighting out- 
doors. 


But picture Number 4 has a fault of 
another sort. The side light has been 
used too close, it overlights the right side 
of the subject’s face. The contrast in the 
picture is excessive for color. 


Figure 5 represents an excellent all- 
around lighting set up for color pho- 
tography. Two lamps of exactly the same 
type in exactly the same sort of reflectors 
are used. The camera lamp and the side 
lamp are at nearly equal distance from 
subject, the side lamp is about 45° over- 
head, and about 45° around from the 
camera toward the side of the subject. 
This lighting introduces some contrast, 
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some modeling in the subject, without 
excessively deep shadows, without un- 
natural appearance. It is easy to use and 
gives excellent results for Kodachrome 
transparencies made for projection, for 
Kodachrome transparencies made for 
Minicolor prints and for the new Koda- 
color film for printing on paper. It is 
particularly good when prints, either Mini- 
color or Kodacolor are to be made. If 
more brilliance is desired it can be ob- 
tained by keeping every element of the 
basic lighting arrangement described the 
same except the side light, which can be 
moved into one-half the distance between 
the camera lamp and the subject as shown 
in Figure 6. If the camera lamp is at 
six feet from the subject the side light 
could come in as close as three feet which 
would introduce a four to one brightness 
difference between the bright and the dark- 
est parts of a subject recorded on the film. 


While these general principles of light- 
ing may seem simple, they can be relied | 
upon to produce results which most people 
will like. Having mastered these basic 
principals, with a clear understanding as 
to why they are used, it is very easy for 
the individual to go on to special lighting 
arrangements to fit his particular purposes 
without violating good lighting practice 
for color. 


Although the third main point of our 


four, which we have just covered, 
(namely, lighting balance, arrangement 
and angle) is the one which requires the 
most experience and most attention it is no 
more important to find results than our 
fourth point, correct exposure. 


Correct exposure with lamps can be 
made by using exposure guide numbers 
obtainable from the manufacturers of color 
materials and from the manufacturers of 
lamps and reflectors or with an exposure 
meter. Outdoors in natural lighting, an 
exposure meter may be used or the ex- 
posure chart supplied by manufacturers of 
color material are very serviceable as 
guides. Our fifth point is the photogra- 
pher’s common sense. It’s a must! END 





LIGHT at the camera 
plus a 45° sidelight, 

> at practically, the 
same distance, gives 
the ideal balance, 
contrast and effect 
for color work. 


FIG. 5 


BLACK and white prints from color nega- 
tives of low contrast look like this, The 
use of a deep-toned background emphasizes 


the subject. FIG. 7 





FOR greater brilli- 
ance the 45° side- 
light can be brought 
closer to the subject, 
as close as one-half 
the camera-subject 
distance. FIG. 6 


® angle lighting, like 


this, and other trick 
effects unless an un- 
natural result is 
wanted. Natural 
lighting is usually 
best. FIG. 8 
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ILLUSTRATIONS BY 

These are the pictures of food that you 
have seen and will see in the national maga- 
zines and Sunday sections in the coming 
weeks. They stop the eye, and they sell the 
goods. To do that the originals have to be 
real masterpieces, for high speed presses and 
news stock are not kind to highlights and 
delicate tones.—ED. 


\“ \HE NEXT TIME your family has 
a new dish or an especially ap- 
petizing roast, take a picture of it. 

Or, as a starter, go down to the corner 

market and look at the vegetables. There 


is a wonderful 
models waiting for you; 


line-up of photogenic 
the shiny glow 
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of egg plant, the knobby surface of squash, 
the taut skin of grapes. Take them home, 
along with anything else that intrigues 
your fancy. Put all your knowledge of 
lighting textures, placement of materials, 
and technical talent into making some 
mouth watering pictures. You'll get a 
kick out of it, and you can’t fail to learn 
some new kinks about still life photog- 
raphy. In fact, taking pictures of foods 
is wonderful training for any phase of 
photography. You'll know a lot more 
about color sensitivity of films, filters, 
lighting, and other photographic essentials 
when you get through. 


THE CAKE must be so good that 
the -whole crew wants a big slice 
after the shooting. FIG. 1 





STUDIOS 
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FIG. 2 FIG. 3 
MODELS FOR food pictures are not necessarily chosen for their glamour. If it’s 
a close-up the hands should add grace to the cake. The housewife has 
to look as if she knew how to make spaghetti—and enjoyed eating it. 





ADDING interest to a food picture and in- 
dicating the French touch with a double 
print, using a model Normandie. FIG. 4 
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Food must be beautifully prepared to 
make it worth photographing. The pre- 
paration of most foods for our advertising 
clients is done in our studio kitchen. It 
still astonishes some people to walk 
through a maze of lights, cameras, props, 
and land in an ultra-modern, complete 
kitchen. We have our own cook for many 
food accounts, but the national advertis- 
ers send along a home economist, to 
supervise their work. Most of the world 
is vitamin conscious now, and the food 
specialists see to it that all preparations 
are in accord with the latest developments 
in nutrition, balanced diet, and eatability. 

The Meat Institute is so concerned 
with perfection that they will send up a 
dozen legs of lamb, or a_ half-dozen 
baked hams, to be cut under the lights 
so the food may be analyzed for looks, 
quality, and eye-appeal. But you ama- 
teurs still have the jump on us in home 
food photography. You can have your 
lights and camera set up in the kitchen, 
and when the food comes off the stove, 
get a couple of shots. The results may 
not please you the first time, but there 
is another meal coming in a few hours, 
and the chance for more pictures. And 
even if the picture isn’t perfect, the food 
still may be a gustatory triumph. 

Food photography depends largely on 
the lighting used. The subject matter 
naturally determines the type of lighting 
needed. Maybe a back spot and a single 
fill-in light in front will do. Study of the 
lay-out, with finished picture in mind, 
and the texture, design, and shape of the 
objects, governs the placement of lights. 
When the material is irregular, as a head 
of cauliflower or bumpy cookies (Fig. 5), 
we often use 6 or more lights to point up 
the picture. 

All good photographs, food or other- 
wise, should be based on the subtle but 
positive relation of light value and sub- 
ject matter to subdue the decorations and 
emphasize the main story. We have many 
verbal battles with clients to keep them 
from cluttering up pictures with non-es- 
sentials. The people who write copy on 
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food ads do a wonderful job of exciting 
your interest, but they frequently want | 
the picture “too busy” with extra props | 
that may add color, but are not essential. 7 
We get around this by diplomatically ar- 
riving at a closed-in blow-up, with the 
non-essentials cropped out, although the 7 
negative includes all the extras. 


If the subject matter is “busy,” as with | 
many objects on a table, a simple flat 
toned background helps create a “bull’s © 
eye” composition, which will lead your eye — 
to the center of what you are photograph- 
ing. Good composition should help you | 
get the message at a glance. 


Texture in food photography depends © 
on the balance between front and back © 


lighting. Think of the difference between 
a flat noon-day light and the oblique rays 
of sunset light across a mountain range. 
The slanting light hits the top of crevices 
and ridges, bringing them into bold relief. 
The stronger intensity of light hitting the © 
ridges gives contrast and sparkle. 


The principle of texture lighting which 
you must use for breads, cakes, and other 
smooth or monotone subjects, is cross 
lighting. Juggle your lights around. Watch 
the changes in surface texture as you 
switch your lights on and off. Be curious, 
original, and don’t be content with a flat, 
uninteresting picture. Double exposure | 
lighting is an effective method of obtain- | 
ing texture detail. This is illustrated in | 
Figure 5. This was taken according to the 
exposure called for by the light meter. 
Then we took a 1000 watt spot and aimed - 
it across the cookies, so it picked up about © 
half of the area. Allow an additional 25 7 
to 50% exposure for this “hot” edge light- 
ing. Try this method when you can’t | 
build the “fire” with single exposure light- 
ing methods. 


Most important to the photographer of 
edibles is a keen observation and a love 
of good food. The contrasting outlines 
and the extra lusciousness of the food 
models must bring a drool of anticipation 
to the most jaded appetite. You may have 
heard how food pictures are “faked”— 








HOT EDGE LIGHTING gives the cookies texture and dimensions. FIG. 5 
FRUIT PANEL for This Week. Made into a dining room frieze later. FIG. 6 





but no faking on earth can make food 
look appetizing if it is not. The real trick 
in food photography is to heighten the 
eye appeal. Hollywood producers have 
feathered their bank accounts through the 
exaggeration of basic material. They call 
it glamour. That’s precisely what we seek 
—glamourization of food. A good shot 
should convey an instant recognition of 
the product and the split-second next 
thought. 

Food photography calls for quick de- 
cisions and a straight-forward approach 
to the job at hand. On most difficult jobs, 
we light a dummy food set-up. We do 
this with all the food subjects that must 
be photographed as soon as they are 
popped out of the oven. A dummy is 
lighted and the placement of dishes, etc., 
issmarked with thumb-tacks or little blocks 
of wood. The final dish, as it comes from 
the oven, is placed on the mark and quick- 
ly photographed. It’s the best way to 
achieve the realistic effect of steaming hot 
food. Meats dry out quickly when sliced, 
the bubbly look of a juicy pie vanishes, 
vegetable greens wilt very fast, and we 
sometimes feel like the mother who wails 
—‘Hurry before it gets cold.” 

Not only hot foods but other perish- 
ables must be photographed quickly. Let- 
tuce, water cress, parsley, ice cream, 
gelatin desserts, whipped cream—all re- 
quire extra care. In five or ten minutes, 
under the lights, water cress is reduced to 
a wilted blob. 

Tricks or counterfeit foods are not used 
as much as in the earlier days of photo- 
graphing foods. Mashed potato does not 
sub for ice cream, shaving cream for 
whipped cream, soap suds for meringue, 
and so on. There are tricks, but they have 
a common-sense origin and have been 
evolved from patient study of the prob- 
lems. For instance, we know just how 
much gelatin must be added to make 
moulded fruit or vegetable dishes look 
right and stay firm. It is mostly a matter 
of planning the shots. Melted butter is 
very realistic if you hold a hot spotlight 
just over it. The butter will melt and start 
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running on the top, but remain firm in- 
side. The trick is to melt it just a second 
ahead of the shutter click. 

We use flash exposures for runny sub- 
jects such as syrup on pancakes, icing a 
cake, or mayonnaise being poured. Flash 
technique stops the average motion. Ex- 
posuring by flash is not much different 
than by the ordinary ffoods. We set up 
and light the lay-out and then substitute 
flash bulbs in the reflectors. Of course, 
the difference in exposure time is care- 
fully calculated. 

Every studio is inventive in solving its 
particular problems. Here are a few of 
our sticklers and the answers we made. 
Secrets? Maybe, but anyone could think 
of them in the long run and it’s old stuff 
to us by this time. 

One of the toughest pictures to take 
is one of soup in which the lay-out calls 
for fresh looking croutons floating about. 
It is practically impossible to catch crou- 
tons before they swell and become bubbly, 
sticky shapes. We float the croutons on 
small pieces of sheet cork. They keep dry 
and you can’t see the cork if you stick 
a common pin in the bottom to act as a 
“keel”. 

You’ve seen pictures of steaming soup 
with vegetables floating around—all won- 
derfully clear. Now, you know how quick 
ly the vegetables sink to the bottom of a 
bowl. Some photographers resort to filling 
up the bowl with vegetables, but it looks 
faked, like a man who eats so much his 
clothes burst. To solve this problem of 
mid-soup suspension we use glass disks. 
They are cut to the same diameter of the 
particular soup dish and are dropped just 
% inch below the level of the soup. The 
vegetables photograph as if they were sus- 
pended throughout the soup. 

The toughest of all food problems is 
ice cream. (Fig. 6.) You can’t imagine 
the headaches that go into an ice cream 
photograph ‘until you try one. It is not 
only difficult subject matter, but the 
producers of ice cream seem to have some 
pre-conceived idea of just how it should 
look—velvety, smooth, firm, creamy, plus 
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THE TOUGHEST OF food pictures. Ice cream can’t be faked with mashed potatoes. 
It must be placed in position and photographed with split-second timing. 


FIG. 6 
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“oomph”—and that’s hard to put your 
finger on, in ice cream. You can’t get it 
unless you are lucky or take infinite pains. 
I have a photographer friend who special- 
izes in pictures of ice cream. He went 
through a great deal of trouble and ex- 
periment to solve the problem. Contrary 
to belief, dry ice is not the answer. Dry 
ice, unless watched carefully, will freeze 
too hard. No doubt, you have tried to 
cut a block of ice cream that was stored 
in dry ice. Did you break the knife or 
the hammer? The texture and feel of 
creaminess is gone. We tried moulding the 
ice cream around a very small piece of 
dry ice, but the gas that is released makes 
little bubbles which are troublesome. The 
best method is to have light, camera and 
shutter ready—and the second the ice 
cream is in position, shoot the picture. 


Sliced bananas are another bug-bear, 
because they quickly become dark and 
gelatinous when cut. We usually have 
several hands of bananas and one person 
keeps busy slicing them. Slice, place in 
position, and click the shutter. 


The beautiful color shots of glistening, 
transparent gelatin moulds—how are they 
taken? A great many of the color shots 
are worked out in black and white, days 
or weeks before the color shot is made, so 
the procedure is about the same, in both 
instances. Color, of course, gets that jingly 
response from the eye and stomach quicker 
than black and white. If you were to 
examine a gelatin set-up in the studio, you 
would be surprised at what doesn’t meet 
the eye. I’ve cut up about seven of our 
best table-cloths to get light (Figs. 7 and 
8) through from underneath a glass dish 
resting over a hole in a table. 


Models frequently appear in fond pic- 
tures. They must be chosen very care- 
fully, as the slightest disorder in clothes, 
too much make-up, would not fit a “food” 
shot in the minds of most clients. In Fig. 
3 we used the ideal type of model. She 
must represent the average housewife and 
in addition have a subtle flavor of glamour. 
Hands, pulling a roast from the oven, cut- 
ting a piece of cake (Fig. 2), or spooning 
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up vegetables, must be well-groomed, sub- 
stantial looking, but pleasing to the eye. 
Lily-white limpness will never convince a 
housewife that the model could handle 
cookery or “baste a turkey.” 

Another method of putting more inter- 
est into pictures of food is the use of dou- 
ble printing. For instance, two images 
can be combined, one showing the ex- 
terior of a baking dish and the other the 
interior contents. Two ideas in one can 
be handled by an arrangement like the 
ocean liner and a roast named for it. In 
Figure 4 we used a toy replica of the 
ship, with cellophane waves, which 
blended right into the tablecloth and the 
finished roast. There are many variations 
that may be worked out. 

you wonder what becomes of the 
food that we use in pictures? Some of it 
goes intg the waste bucket because it has 
been handled, wilted under hot lights, and 
pushed around in general. Sometimes we 
have a surplus of food and then “all 
hands” share in the spoils. One of my 
problems is to keep enough wax paper 
and boxes around the studio for the staff 
to carry good food home in. It is usual 
to have three pies or cakes for one picture. 
A lay-out may call for a sliced cake or 
pie and we cut as many pies as we have 
on hand so that the best may be chosen. 
You are never sure when you cut into 
a pie or cake whether or not the texture 
will be exactly right. Our gang eats the 
discards, mostly on the run (Fig. 1) as an 
extra snack at “tea time”. 


You can use food pictures in a lot of 
interesting ways besides their straight pic- 
ture use. Try them as book jacket covers, 
for cook books, as dinner invitations. As 
blow-ups they make swell covers for din- 
ing room screens and decorative borders. 
One of our clients saw Figure 6—a well 
balanced still life that has a good rhythm. 
He insisted that we make him a running 
photographic frieze 12 inches in height 
for the dining room of his summer home. 
This turned out most successfully, and 
several of his friends have asked us to 
make friezes for them. 





ALL IS NOT GELATIN that produces these glittering photographs. The lighting set-up 


shown below does the trick. 


An eye for the arrangement of food plus 
correct placing of articles is something that 
the experienced food photographer treas- 
ures as you would money in the bank. A 
man and woman make a good team for 
this type of photography. Women seem 
to know instinctively how food should 
look and it is suicide not to be up on your 
Emily Post. There are many readers of 
national publications who must sit up 
nights tryng to catch mistakes in table 
layouts. And what hits our client’s pride, 
hits us in the pocketbook. I remember 
well one particular job. It was a formal 
dinner set-up, showing only one place at 
a table, but it appeared next to Emily 
Post’s column; it had to be right. 

Make your food pictures have an ap- 
petite-exciting gusto. If you drop the 
finished print back into the wash water 
and make a bee-line for the ice-box 
they've got it! END 











TRANSPARENCY is the effect wanted in shots of 
gelatin. By projecting the light through it the 
rest of the lighting can be maintained. FIG. 8 
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TELL A STORY 





SALON PRINTS neéd not be simply pretty pictures. They 


should be a moment from life, recorded with the clarity, 


the truth and the fullness that only photography possesses. 


“SEA LEVEL.” Two wet bums shivering in front of their drift-wood fire on the 
edge of a great city, Taken on a drizzly November afternoon with a Leica at 
Ye sec., f2 on Super X film. “This was the mood I fitted into,” says our 
anonymous photographer. “I had just been fired!” 





"12,000 FEET." 


The exquisite moment for which a mountain climber prepares 
for weeks and puts in hours of toil. Josef Muench of Santa Barbara, California, 


makes you feel the quick and sharp mountain air of the High Sierras with his 
picture of the Middle Palisade Glacier. 
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By Josef Muench 


“SAGUARO BLOOMS." Only a small portion of California sees this striking 
bloom of the giant Saguaro Cactus. Later comes a fruit with a red meat that 
the birds like and from which the Indians make wine and jam. 
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By Josef Muench 


“QUEEN OF THE NIGHT." By moonlight the Yucca Moth comes to the flower 
of the tall and stately desert Yucca, for then it is at the height of its blood. 
This sturdy member of the lily family has adapted itself to the strenuous life 


of the southwest desert. 
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“VILLAGE PUMP." Not all pictures that have come from the continent are of 
stern-faced Prussians, nor of starved children. Once the little village of Ljubljana, 
Jugoslavia, was happy, and Ante Kornic visited there with his Rollei to take this 
quaint picture. Late afternoon back-lighting, f4 at 1/25 second. 
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“RETURN FROM SCHOOL." Germaine Channel’s charming study of French 
children, books and lunch baskets untouched by the invaders. Notes on the picture 
say it was taken with a Rollei, f3.5 at 1/50 sec., in late afternoon, The film was 
Agfa and it was developed in Edwal 12. 
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“THE SCOLD." G. M. Relyea has taken pictures of horses in the south, the north 
and the far west, and this is one of her favorites. Some say animals don’t have 
personalities, but here is as shrewish a character as. Edna May Oliver has ever played. 








“THE UNTAMED." These are the horses who do not know a saddle nor a bridle. 
Driving in Wyoming on an early spring day, G. M. Relyea came upon this herd of 
wild horses and colts. The stormy clouds and high wind completed the setting 
for her western pictorial. 
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* AN ALL-PURPOSE CAMERA SETTING 





APERTURE AT /11 
DISTANCE SCALE —_ 


AT 25 FT. —For Foreground and Distance 
AT 10 FT. —For Close-ups 


1/50 second for GOOD LIGHT, 1/25 second for POOR LIGHT 


1 THE CAMERA 
This method of snapshooting is a simplification 


that will fit practically any miniature. camera. | 


Speed, aperture and distance should be preset; 
minor adjustment, if necessary, can be easily 


made just before pets. So rack and pinion 


focusing cameras marks be made on the 
matching scales. Using this method keeps the 
camera instantly ready for shooting and in- 
creases the number of good pictures, 


3 THE APERTURE 


A large lens aperture, f3.5, allows more light 
to through the lens than a small one, fl, 
atk is therefore called “fast” because it 
allows a short exposure. Care should be teken 
not to confuse the speed of the lens with the 
speed of the camere shutter. The actual diam 
eter of the lens tells nothing about its speed, 
Speed of a lens is determined by the propor- 









) +. tional relationship between the lens diameter 
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PA lens is classified according to focal length 
Eand aperture. The focal length of a lens re- 


wired for a camera depends on the size of 
e@ negative to be covered. The larger the 


negative, the longer will be the focal length 


needed, Focal lengths of lenses are usually 
measured in mm., and for practical purposes 


| 25mm. can be considered to equal one inch. 


The figure usually used for selecting the focal 


| length of the lens is the distance of the diag- 
4 onal of the negative to be covered. 


and the focal length of the camera. 

if a lens is marked “f—50mm, 1:2" it means 
that the lens, wide open, has a proportional 
ratio to the focal length as | is to 2 or an 
aperture of f2. American made lens usually 
shorten this marking to read, "f4.5 100 mm." 


This indicates the proportional relationship, and 


the lens focal length in mm. 





















4 THE SHUTTER 


ally used on all types of small cameras. If a 
faster shutter speed is desired for action shots 
the 1/100 can be used in place of 1/50, in 
which case the aperture is opened one stop, 
from fll to f8. If 1/200 is used the aperture 
is opened another stop to 6.3. 


1/50 second is the aver- 1/25 second is used for 


age exposure, and has 
been selected for use in 
sunshine of light colored 
subject matter. No fiiter. 


6 THE FILTER 


Most modern panchromatic emulsions require 
no filter to record correct tonal renditions. A 
light yellow filter (K2) darkens the sky and 
| brings out the clouds. Orthochromatic Film 
tecords tomes cloter fo those of the human 


| 


The shutter speeds selected are those univers- 


eye with the use of a light yellow filter. The | 


filter slips over the len's mount at (7), and may 


__ be obtained in combination with the lenshade, | 


8 DEPTH OF FOCUS 


_.. This is the imaginary plane within which 
a camera renders objects in sharp focus. 
With a 50mm. lens at the recommended 
setting of {11 and the camera set on 10 
feet everything from 7 feet to 16 feet 
will be in sharp focus. With the camera 
set on 25 feet everything from 13 feet 
__ to infinity will be in focus. 

| The two factors that affect depth of 
» focus are the distance setting (6) and 
| the aperture setting (3). With fast enses 
_ there is very little depth of focus at full 
aperture. Stopping down the diaphram 
increases the depth of focus, but it also 
reduces the amount of light admitted. 
Closing down the diaphram one stop 
doubles the exposure required. The 
depth of the plane of sharp focus is 
very restricted when the camera is 
_ focused on close-up objects. As the 
camera is focused on objects toward 


» background the focus-plane expands, . 





5S THE FILM 


4 This method of exposure is based on the use 


of a film of Weston 50, such as Plus-X or 
Supreme. While it can be used, with care, 
for a film of 24 Weston such as Panatomic-X 
or Finopan with the same figures, it is advisable 
fo use one stop lerger aperture, i.e. f8 instead 
of fil. 


The figures used presupposes the use of the 


manufacturer's recommended developer, or a | 


commercial development, which can be de- 






a pended upen to be very heavy. 


7 THE LENSHADE 


Although not shown here for the sake of more 
clearly showing other camera, details, it is 
highly important. It slips over the len’s mount- 
ing at (7); its use is to keep stray light out of 
the lens. If there is a choice between the filter 
and the lenshade, pick the latter, it is much 


» more important. 


9 APPLICATION 


~ This method- snapshooting provides for 


maximum use of the two most favorable 
zones of focus. The advantages of a 
pba diaphram, distance and shutter 
ave ae een known to press photog- 
raphers for whom an extra second of 
fumbling with camera controls may lose 


_ the picture. By a single movement the 


camera can be changed from distance 
to close-up setting, and under ordinary 
conditions a camera can be whipped 


_ from the, pocket and a picture snapped 
| in 2 to 4 seconds. 
» For coupled rangefinder miniatures and 


reflex cameras this method may seem 
only partially useful, but as basic set- 
ting it speeds up the rest of the proc- 
ess. For high speed movement 1/50 


» second is too slow and the camera will 


have to be adjusted further, for a high © 
speed and a larger diaphram opening. — 
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* PICTURES 


ARE PEOPLE 


by Fauld Dorsey $$ _ 


BO YOU WANT to be a news pho- 

tographer. Let me tell you all 

. the reasons why you shouldn’t be. 

Then if you still want to make 
pictures of people, I’m for you. 

Tom McAvoy was my first inspiration. 
That was in Washington, D. C., way back 
in the middle twenties. He was a pho- 
tographer on the Daily News. I was a 
reporter covering the police beat. If you 
haven’t ever covered a police beat you 
can’t understand the misery of it. Bells 
jangling, cops running around, patrol 
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wagons backing up with loads of prison- 
ers, sirens screaming—and most important 
of all news photographers banging away, 
and taking it all in their stride. But con- 
sider this—the reporter is stuck at his 
desk. His job is to get on the phone and 
tell someone else what is happening. He 
doesn’t see what is happening. He gets 
his information second hand. But not the 
photographer. That crazy bird has to be 
there. That’s why I became a news pho- 
tographer. Of course it wasn’t just as 
easy at that. I was in love then, (I still 





@. 


ke 





am) so there was a girl to consider. I 
had a car on which the payments regu- 
larly came due (they still do); I had no 
money with which to buy a camera—and 
of course no job if I quit the police beat. 
I put the problem to Tom. His answer 
was quite simple. If I wanted to make 
pictures, what was keeping me from it. 
The answer was—nothing. The city edi- 
tor didn’t cry his heart out when I told 
him his police reporter was leaving. He 
didn’t say, “How in hell will we get a 
paper out without you?” He did say, “All 
right, son, you can be a photographer 
right here, but you don’t get paid.” Tom 
backed my credit at the camera shop. I 
came away with a patched-up Graphic, 
an Imp gun, two bottles of flash-powder 
and a set of instructions. They were quite 


DORSEY'S PICTURES are people 
you know and would like to 
know. His shots have made the 
covers and editorial pages of 
magazines for years. This is one 
in a series of shots made at 
Camp Roberts, California, dur- 
ing an Edgar Bergen broadcast, 
on an assignment for Life. 


simple. For outdoor pictures set the lens 
at {11 if the sun is shining, at 5.6 if there 


isn’t any sun. I was in too much of a 
hurry to get out and get going to learn 
about the flash-powder business, and that 
was a mistake. With my baby (camera) 
on my. lap I hadn’t been back at the office 
for more than ten minutes when the city 
editor called down for a photographer. 
They were all out. (Some city editors 
will tell you they are always out). Boy, 
this was my chance. “Did I think I could 
cover a story?” he asked. Could I, just 
let me prove it. “Well listen kid,” he said, 
“this is damned important. Up the street 
a few blocks from here a building wall has 
caved in and half a dozen men are buried. 
Just get us one good picture. One is all 
we want. So you had better shoot at least 
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A BILLBOARD poster for Ballentine’s 
Ale. The motif was to show Charles 
Laughton relaxed and contented. 


a dozen or two.” 

I don’t know how I got there, but I 
must have run. Now what to do. I needed 
to use flashpowder. It was dark. “Put 
your camera on a tripod and fill the pan 
half full of powder,” is what the camera 
shop fellow told me over the phone. I did 
that and made six pictures. City Editors 
aren’t very hard to fool. That job made 
me a photographer (or did it?). 

Washington was too small for a fellow 
with all my talents, so it was on to the 
big time. New York was my goal. Under- 
wood & Underwood took one look at my 
samples and gave me a job—as caption 
writer. But there were still 24 hours in a 
day and it wasn’t long before I was pro- 
moted to ship news photographer. What 
a job. Up at 4 A. M., a long subway ride 
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Dorsey’s assistant was celebrating 
the 4th of July, so Mrs. Laugh- 
ton held the extension flashbulb. 


from the end of Brooklyn to the Battery, 
a cold ride down the harbor to Quaran- 
tine on the stern end of a Coast Guard 
cutter, then the climb up the ship’s side 
on a Jacob’s Ladder with camera under 
one arm, a tripod under the other. 

My job was to shoot arriving celebrities 


and others who made news. There I 
learned about lens louses, people who want 
to get their picture in the paper. (The 
remedy is a “French” shot—made by not 
cocking the shutter, or with the slide in 
place.) 

Docking a big liner is no easy task. It 
requires three or four tugs and takes sev- 
eral hours. That gave me plenty of time 
for other things. In six months the morgue 
chief at U&U begged me to stop shooting 
boats. His desk was piled high not only 





AT TERRY HUNT'S Health Center 
where Hollywood people work out and 
keep the waist-line down. This was 


one of a series made for the Des 
Moines Register-Tribune, The young lady 
enjoying the heat is Miss Betty Berg. 


with pictures of big boats, but little boats, 
ferry boats, police boats, tug boats. He 
swore he’d kill me if I brought in a picture 
of a row boat. 

Anyway the story traveled around. Any- 
body who could never tire of making pic- 
tures must have something on the ball. 
Or maybe they thought that by hiring one 
photographer they could get the services 
of another, free. So when the New York 
Times picture editor said, “How about 
you going out to take charge of our De- 
troit office,” my happiness was unbounded. 
After three months in Detroit I was pro- 
moted to Los Angeles—a bigger office and 
three photographers under me. Four 
years here, then three years on the Los 
Angeles Herald-Express. 

One day there came a letter from the 


Picture Editor of Time, for whom I had 
covered several assignments. He told me 
about a new project which was in the 
making— a picture magazine. Asked me 
whether I would like to come on to New 
York—at his expense—and discuss it with 
him. I returned to my job in Los Angeles 
with a head buzzing with ideas—and a 
sheaf of assignments for this new and still 
unnamed magazine. Ten hours a day, 
six days a week on the Herald but still lots 
of hours left for this new venture. Nudist 
camps, religious groups, dogs investigating 
trees, family life, red light districts, extra 
girls—these were some of my picture as- 
signments. Then another trip to New 
York. The magazine had had a practice 
spin for almost a year. 

The staff was nearly complete. Two 
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THE COWBOY and the 
lady, made on assign- 
ment for Look. The 
girl is one of the 12 
models who spent the 
weekend at a California 
dude ranch. 








BLACK AND WHITE re- 
production from a 4x5 
Kodachrome made for 
Popular Science. The sub- 
ject is a West Point grad- 
uate undergoing pilot 
training at the Ryan 
School of Aeronautics at 
San Diego. 





THE CHILDREN of the Los Angeles Chinese 
Consul dress Shirley Temple for a China 
Relief broadcast. Made for Life. Flash 
on extension. 





TWO STUDENT actors of the Pasadena Play- 
house hear their recorded voices. After the 
picture appeared in Parade Paramount gave 
them screen tests. 





GENE KRUPA among friends. 
A picture used by Columbia 
Broadcasting Company; it was 
taken as a demonstration in 
flash technique. Made with a 
Sisto flash gun using three No. 
31 flashbulbs at 1/1000. Krupa 
was a willing camera subject ; 
he came over to the “shooting 
gallery” at the Art Center 
School, in Los Angeles, for ten 
minutes and stayed two hours. 


s 
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FIRST AID class. One of a the Hollywood Studio Class 
series of pictures made at for the American Magazine. 





JITTERBUGGING at the model’s barn and Nadara Hausen, are favorites with 
dance. The models, Harvey Easton west coast advertising photographers. 





AN ASSIGNMENT for Look. Made at matically illustrate a movie-struck girl, 
the Studio Club in Hollywood to dra- pouring dreams on that one big chance. 





trial issues were to be published to fa- 
miliarize everyone with their duties, then 
a month later the first issue was to be run 
off for the public. Did I want a job? But 
I had a job and how did I know this thing 
would last. “All right, go back to your 
newspaper work in Los Angeles and we'll 
keep you on retainer. You can cover stories 
for us at night and Sunday.” What I 


liked about this arrangement was that it 
kept me busy making pictures. 


All went well until one day I fell asleep 
while covering a courtroom murder trial. 
The Managing Editor of the Herald put 
it up to me. Either spend all your time 
working for us—or for Life. Six months 
covering the Hollywood scene for Life 
gave me the willies. False people with 
false fronts. Nice people away from Holly- 
wood, but here too full of their own im- 
portance. We didn’t mix well. I was glad 
when Time decided that color was com- 
ing into its own and they needed someone 
to make cover pictures. That was back 
in 1936. Color was new, and as a matter 
of fact it was only made in one size— 
35mm. I look back now on some of those 
covers and wonder why more subscrip- 
tions weren’t cancelled. 


Working for Time was fun. It was in- 
teresting. Always new faces to photo- 
graph. Headquarters in New York and 
an airline trip to some different part of 
the country each week, and those good- 
looking stewardesses. A sample: January, 
1937. Florida, for Claude Pepper. Cali- 
fornia, for Donald Douglas. Omaha, for 
Johnny Goodman, and back to New York 
for Walter Winchell. 


But the color wasn’t good. In fact it 
was decidedly bad. 'My working arrange- 
ment with Rochester was to shoot two 
rolls. If one was pink, red or green after 
processing (some of you early color fans 
probably went through the same thing), 
then a correction could be made on the 
second. Usually I waited around until 
the stuff was processed and a wire arrived 
saying it was okay to leave. This proved 
a costly experiment for Time. Sure, they 
were getting the cover pictures all right, 


but it was costing too much dough. 

So back to Life, and a short spell cover- 
ing Japan, then later the war in China, 
which unceremoniously ended when I 
showed my resentment when a Jap officer 
spit in my face. Rules, rules, rules. No 
pictures of bodies stacked for burning, no 
pictures of hungry Chinese refugees, no 
pictures of starving children, no pictures 
of aircraft, no pictures of submarines, no 
pictures of beaten prisoners. What could 
I photograph? Fourteen thousand nega- 
tives in three months. Less than a thousand 
passed the censor. 

Back home again, and trouble. Life 
wanted some explanations. “You’ve been 
gone for more than six months,” they said; 
“where are the pictures?” They couldn’t 
understand about censors. They didn’t 
know or they didn’t care that my bootleg 
film purchased in out-of-the-way places 
cost ten times what it cost at home. We 
argued. That put me out of a job and 
back on the coast. 

That was three years ago. I’m still here. 
Working for myself, handling picture 
assignments for twenty-odd national mag- 
azines. In addition, I teach news photog- 
raphy at Art Center School and three 
nights a week attend as a student—study- 
ing those fields of photography in which 
my training has been neglected —i. e., 
texture, composition, lighting, dramatic 
emphasis, etc. 

In sixteen years of news photography T 
have seen many changes, many improve- 
ments. My own viewpoints have changed 
in all but a few respects. I like people and 
will never tire of meeting them. I like 
pictures and can never make enough. I 
like criticism and will always welcome it. 
I like to do better work and I like to help 
the fellow who is treading the path over 
which I labored and stumbled. I can’t 
help him to avoid mistakes, but I can help 
him to see where another has fumbled. 

News photography is a disease—unless 
the bug bites you so hard you are un- 
mistakably affected, you’d do better to 
stay out. You will work long hours, suffer 

(Page 96, please) 
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by christopher raymond 





AURICE FRINK is a typical 
kid from the Midwest. Twenty- 
one years old, he is six feet tall, 

soft-spoken and quiet. He wants to be a 
photographer, and he is on his way to 
that goal. 

When he came to New York last year 
as a college boy on vacation, he wanted 
to make the rounds in New York and see 
the big photographic studios. The studios 
which made the biggest impression on him 
were those of Condé Nast, publisher of 
Vogue, House and Garden, and Glamour. 
There, he thought, would be an exciting 
place to work someday. Today, Maurice 
is an apprentice in the Condé Nast studios, 

Maurice Frink was born and raised in 
Elkhart, Indiana, where he started taking 
pictures with a box camera and a micro- 
scope while a junior in high school. 

He became more interested in the 
photography than the scientific specimens 
he was photographing, and decided to 
build a darkroom in his home. His 
parents, thinking that the photography, 
like the science, was a passing fad, ob- 
jected to the darkroom idea. It was only 
when they were out of town for a week- 
end that he dared turn a couple of piano 
boxes and some tar-paper into a darkroom 
in the basement. 


Maurice photographed biological speci- | 
mens for the rest of his junior high school 
year, while he was laboratory assistant in 
the department. But when the first foot-7 
ball game in his senior year was played | 
against Fort Wayne, Ind., he took his first 
salable picture, shown on page 62. 

Frink was on the sidelines with a press 
pass from a news photographer friend, } 
and a terrific fear, now that he was there, § 
that some of the professional photograph-} 
ers with their sparkling cameras and their) 
high-speed lenses would see his father’s 
old Conley view camera in his hands and™ 
laugh at him. 

So he retired to the other side of the} 
field, and hanging around the players’ 
bench, finally snapped a picture of thé 
coaches watching the game. Frink’s father 
was a newspaperman, and when he saw 
the print of the coaches, he said: “It’s) 
good. You can sell it.” It brought Frink 
exactly three dollars. 

The football picture drew the attention’ 
of the high school year-book adviser, who 
needed student photographers. She opened 
a charge account for Frink at the camera? 
store, and put him to work taking pictures 7 
for the yearbook. 

The films and flash bulbs flew thick and 
fast through the twenty-year-old Conley, 
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THE COLLEGE library as Frink pictured it for the De Pauw University 
promotion book. Made with a Speed Graphic and a wide angle lens, 
it has the touch of Orson Welles’ genius for framing and depth of focus. 





x 


“ACTION ON THE SIDELINES." The coaches during a high school 


football game. 


This is the first picture Frink sold—in 1937. 


It was 


made with a 4x5 Conley View camera and a Conley f4.5 Anastigmat. 


and all the mistakes that can be made, 
and a few others, were recorded on 
Maurice’s films for the next eight months. 
Sixteen years old then, he continually for- 
got to pull the slide, or cock the shutter, 
or set the diaphragm, or any of the things 
done before taking the picture. 

But self-taught photography is a long- 
time process. Maurice was lucky to find 
an instructor in his father’s friend, Ford 
Yoder, photographer on the Elkhart 
Truth. This news cameraman was friend- 
ly and kind, but he was systematic and 
exacting, too, and under his tutelage 
Frink’s pictures became sharp and well- 
exposed, and the lighting began to im- 
prove. 

While working hard, trying to do better, 
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and spending his spare time in the dark- 
room, Maurice Frink learned that De- 
Pauw University at Greencastle, Indiana, 
was looking for a student photographer 
who could do publicity work for the col- 
lege in exchange for part of his college 
expenses. 

Maurice had been thinking of college) 
and he had also been trying to figure some § 
way to earn his way through with his? 
camera. ; 

So he jumped at the chance and got 
the job. The darkroom on the campus 
was set up before high school graduation, 
and for the next four years Maurice cov- 
ered the campus activities. 

The old Conley would not do all this. 
But a Speed Graphic and a Rolleiflex, 








“END RUN.” A Speed 
Graphic shot taken 
free lance and sold to 
the Indianapolis News. 


“ANTIQUARIAN.” One 
of the Vogue assign- 
ment shots that won 
Maurice Frink his big 
chance in New York. 





with synchronizers and other equipment 
were purchased and paid for through the 
school work and outside photographic 
jobs. 

With college routine pretty much the 
same year after year, Maurice had to 
work for original ways to cover the same 
events, and to get unusual pictures which 
would sell. An example was the fresh- 
man chapel picture which came at the 
beginning of each year. The first year 
he took it straight on, and it looked 
like a hundred similar pictures from col- 
leges all over the country. Three years 
later, back at the chapel, Frink climbed 
up to a balcony, and took a more original 
shot while aiming down on top of the 
girls’ and men’s heads. 

To symbolize the all-important matter 
of learning, he found out that the picture 
does not always have to include a class- 
room of students bending over books. One 
single student and a professor could stand 
for the whole crowd, and convey the idea 
more clearly. 

Summer vacations were a problem for 
Maurice, he needed to make money then 
so he could spend more time on his studies 
during the school year. So, back in Elk- 
hart he opened a studio and canvassed 
the factories and business men for photo- 
graphs. 

He made several hundred dollars a 
summer in this way, and his pictures 
started popping up in catalogues, folders, 
advertising displays, trade journals and 
newspapers. 

He met his photographic Waterloo, 
however, when he tried to tackle some 
brass musical instruments. Try as he 
would, he couldn’t light them the way 
they were supposed to be lighted. He filled 
his studio with photofloods, and he sus- 
pended the horns in the air, and he ar- 
ranged and rearranged the lights. But he 
couldn’t get the long, soft highlights, or 
fill in the deep, black reflections. He gave 
up finally, and it was only later when he 
had a.chance to watch a _ professional 
studio photograph some horns that he dis- 
covered the answer; use two lights, and 
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surround the horns with white cardboard 
reflectors. That was one trick he didn’t 
learn by himself. 

Later, Maurice got in touch with a 
photo agency, showed them his work, and 
made arrangements for being represented 
by them. This proved very successful for 
a wider distribution of his work. They 
sold stock pictures as well as giving him 
assignments, starting with a biography of 
Roscoe Turner for an aviation magazine. 

He did a book jacket and illustrations 
for The World At My Fingertips, pub- 
lished by the Bobbs-Merrill Company. 

Early in his senior year, just at the time 
that he was beginning to worry about 
what to do after graduation, Maurice dis- 
covered in Vogue magazine an announce- 
ment of a camera contest for college sen- 
iors—with a first prize of a six months’ 
job in the New York studios. 

Frink did not have much faith in con- 
tests. He had entered several before, and 
his total winnings were a few dollars and ~ 
a chemistry set. But he felt that this was 
worth working for, so he started doing 


the eight assignments which were required ~ 
as entries in the contest. 


Each month the magazine published ~ 
the subject of the month’s picture. They 
included the following: a picture which 
typifies your school; an indoor and an out- 
door portrait of the same person; a still 
life with hands; a fashion picture with a 
created background of some sort; emo- 
tion; and the type of picture which you 
would like to see in the magazine. 

One June day in 1942 in the middle of 
final examinations, a telegram came: “De- 
lighted to announce you have won first 
prize...” That was as far as Frink got; 
the rest didn’t matter. He stumbled 
through a final exam and got his degree. 

A few days later he was in the Vogue 
Studios, meeting Bruehl, Rawlings, Horst, 
Frissell, Agha, Condé Nast... . 

The dream to jump from a Midwestern 
university to staff member on Vogue had 
materialized for Maurice Frink, Jr., just 
twenty-one. You’ll hear more of him in 
the months to come. END 





AT 2 A.M. one December morning Maurice Frink went picture hunting with his Speed 
Graphic. This is one of the shots he got—and still his favorite picture, of all he has taken. 








THE DARKROOM is draped with oiled silk to block the 
opening, a simple solution for shutting out light sufficient- 
ly for printing. 


THE DARKROOM to be... a basement 
storage space. The two archways pre- 
sented the problem of blocking out light. 


FTER BEING 
from the bathroom to 
kitchen and not quite literally 

kicked down the cellar stairs, I looked 
over the prospect of the basement. I 
bought red oilcloth for $2.25, hung 
it on the walls, fastening it to the over- 
head beams. I bought linoleum at the 
village second-hand store for 75c and 
covered the floor. 

I felt it would be safer and provide 
greater efficiency to have an electrician 
bring the line over to my printing 
room and install two sockets, $3.76. 

For one archway I purchased two 
sections of wallboard and three lengths 
of wood to nail the wallboard to; this 


rudely shunted 
the 


SIMPLE PLAN used for the darkroom 
without nails. Print washing is done in 
the kitchen sink, up one flight of stairs. 


cost $2.32. I fastened it to the lengths 
of wood, which, in turn were nailed 
to the beams. I covered the cracks with 
strips of oilcloth. A door for the other 
archway was out of the question, due 
to the fact that my struggle with the 
wallboard proved I was definitely not a 
carpenter. 

But an idea had been glimmering in 
my brain, I bought sufficient red oiled 
silk, the kind shower curtains are made 
of, for $2.73. I bought shower curtain 
rings for 23c and hung them from a 
bamboo pole: Small windows in the 
end of the basement I covered with 
red cellophane. Night or day, my print- 
ing room light is red. END 














PHOTOGRAPHERS 
SHOULD SEE 


By Joseph Wechsburg 


“a CROSS THE PACIFIC” (Warner Bros.) 
comes high on this month’s list of 
photographically interesting pictures. If 

you remember “The Maltese Falcon,” you will 


This night view of the Japanese freighter, the “Genoa 
Maru,” was taken on Warner Bros.’ 30-acre location set 


while “Across the Pacific” was in production.” 


U. S. Navy fighter planes during the attack on 
the Japanese fleet off Midway; note the burning 
Japanese ship, lower right. Enlarged from the 
original 16mm. Kodachrome. 


be pleased to meet again the same combination 
of stars, director, suspense, realistic mood and 
tight plot that made the “Falcon” one of last 
year’s surprise hits. Cameraman Arthur Ede- 
son did a superb job of mood photography. 
There’s nothing arty or conceived about this 
picture’s photography ; it is strong, full of hard- 
hitting photographic action, and the result is a 
complete elimination of that dangerous wall be- 
tween screen and audience. The camera does 
not only record and reproduce mood—actually, 
much of the atmosphere is camera-created. 


* For sheer excitement that comes only from 

actual shots of a real battle we nominate the 

U. S. Navy’s producticn of “Battle Of Midway” 

for an Academy Prize. Director John Ford, who 

did last year’s top picture, “How Green Was 

My Valley” is in the Navy now and he had his 
16mm. cameramen installed on the 
island of Midway and on one of the 
aircraft carriers that participated. To 
make the commercial release the Ko- 
dachrome shots were transferred in 
color to 35mm. and the sound added. 
When those_Japs bombs hit, the movie 
jumps frames, and the debris flies, 
you get a good idea what modern 
war is like. It’s grim business and 
only the beauty of the color and a 
touch of comedy about “the natives 
of Midway who Tojo has sworn to 
liberate,” relieve the tension. It’s a 
documentary movie with a purpose ; if 
you don’t want to run to the nearest 
Navy recruiting office, it isn’t blood 
that runs in your veins. 


* Portrait specialists will learn a great 
deal from cameraman’s Harry Strad- 
ling’s close-ups of Hedy Lamarr in 
“White Cargo” (MGM) who has gone 
exotic in dark make up, sarong, and a 
sultry, mysterious, tropical back- 
ground. Stradling has kept Hedy in a continu- 
ous half-darkness occasionally highlighting her 
lips, her eyes, her famous profile. With the 
exception of a few outside shots on the rubber 
plantation, the whole picture is low-keyed, and 
most of the action takes place indoors. Hedy’s 
enticing allure is emphasized by soft shadows 
and the absence of every hard contrast and by 
a complete tonal balance of all pictorial com- 
ponents. 


* “For Whom the Bell To!ls” (Paramount) 
promises to become the picture of the year. 
Some dramatic outdoors shots were made in 
Technicolor by cameraman Ray Rennahan in 
the past winter, on the passes of the High 
Sierra, elevation from 6,500 to 9,000 feet. The 
temperature dropping to ten degrees below, 
electric pads had to be used on the cameras to 
prevent freezing with its ill effects. 
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THE MOTOFPLEX, designed by a professional 
as his dream camera, does everything but shout, 
“Watch the Birdie.” % 


_— 


© THE MINIATURE GROWS UP 


A big camera with candid ideas! 


By LOUIS HOCHMAN 


EW people have taken the trouble 

to analyze the photographic needs 

of the professional photographer, 

with the result that he is working with a 
camera which, in appearance and princi- 
ple might have been in use a decade ago. 
G. M. Walters, an old-timer in the 
field, realized this need and perfected the 
“Super Camera” of every professional’s 
dreams. The Motoflex camera is a big 
camera that works as easily as a miniature. 
The Motoflex is essentially a single 
reflex type, permitting ground glass focus- 
ing up to the instant of exposure. It is 
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entirely automatic, actuated by a motor- 
driven film transport, and electrically 
operated shutter and mirror. The camera 
plugs into any 110-volt electrical outlet, 
and the exposure is made by pressing an 
electrical cable release. 

The focusing hood of the camera 
permits both waist-level and eye-level 
focusing. The camera uses a heavy base 
roll film on a 125-foot roll. The camera 
will make 500 3x5” pictures, 375 4x5/” pic- 
tures, or 214 5x7” prints on a roll of film. 

Motoflex film is made in any emulsion 
which the leading companies are now 
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AT EYE-LEVEL the image is viewed as shown 
above. Above eye-level, an auxiliary mirror, 
set at a 45° angle presents the image. 


Photographs from Monkmeyer 
By Deshin and Walter 


furnishing in cut film. Rolls of 25, 50 and 
100 feet, with Black Leader Paper and 
trailer for daylight loading, are furnished. 
Any number of exposed films can be 
removed from the camera and developed. 

The film magazine is reversible and hori- 
zontal pictures can be made in all the 
sizes. It is electrically impossible to operate 
the camera until the slide in front of the 
film is removed. 

The lapse of time between the making 
of one exposure and the automatic re- 
setting and winding of the film for the 
next exposure is only two seconds. An 
automatic counter reveals the numbers of 
exposures made. A numbering mechanism 
brands an identification number on the 
margin of each exposure. 

A dial arrangement in the back of the 
camera permits adjustment of the shutter 
speed for any desired exposure from 1/120 
to 134 seconds. The shutter is of the focal 
plane type, and is situated far enough 
behind the lens for even exposure. 

Mr. Walters has also designed a Moto- 
flex camera stand, a developing apparatus 
specially designed for the Motoflex film, 
and a drying machine which will dry 200 
feet of Motoflex film in less than an hour. 





WHEN THE CAMERA is below eye-level, the 
focusing hood is pivoted—the mirror out of 
position. The image is seen right side up. 


THE MOTOFLEX camera in action. Mr. Wal- 
ters, the inventor, demonstrates how the 
operator can move about in shooting the picture. 
The camera stand was designed for the camera. 
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BESIDES BEING A swell composition and an interesting 
example of chiaroscuro, this is a memory test. See 
how good you are at noticing detail and remembering 
it. Look at this picture taken in Cannes, France, for 
one minute. Then turn to page 91 where you will 





find ten questions based on it. The F. B. I. needs 
any reader who gets 100% on this quiz. 





"INDIAN SUMMER.” (No data given.) This is 
a photograph of great pictorial charm that 
comes close to salon quality. Whether the lack 
of sharpness was intentional, we don’t know; 
but the slightly diffused, impressionistic effect is 
masterly handled. The composition is perfect ; 
note the delightful look toward the sky in the 
back, the only highlight of the picture, exactly 
in the pictorial center. We like especially the 
soft dreamy quality, the shades of foliage with 
sunlight falling through, the perfect balance. 


“NO BARS WITH BONDS." Rolleiflex, portrait 

lens, Eastman Super XX, 1/100, 5.6. This is 

the “idea of the month.” Unfortunately the 

execution 

doesn’t 

match the 

idea. As a 

matter of 

fact, a good 

pictorial 

idea must be 

so strong at 

first sight 

that it cap- 

tures you at 

the very mo- 

ment you 

look at the 

picture. 

(Study a 

few good ad- 

advertising 

photographs and you'll see what we mean.) 

The sailor’s cap is a delightful touch which 

should be kept. The bars should be kept in 

focus. There is a distracting, unimportant 

welter of detail in the foreground which should 

be eliminated. Try this shot again; it is an 
excellent idea. 


“KID AND DONKEY." 1/100 second, f8, Agfa 
Superpan Press. Children plus animals are al- 
ways a surefire combination, especially if they 
are shown doing something. The shortcomings 
of this shot are secondary. There’s too much 
space on the left. Concentration means pic- 
torial strength. Don’t give the eye a chance 
to loaf. A good subject that could have been 
more funny, if there were more antagonism be- 
tween the kid and the stubborn donkey. 


“BENGAL TIGER." 


1/100 at f8, Super- 
pan Press, The ani- 
mals of the Zoo 
are a year around 
source for unusual 
pictures, but the 
photographer has 
certain limitations 
in taking them. 
Extraneous detail, 
such as the bars 
here, must be 
cropped mercilessly 
in the print making. 


“HOME OF THE MUSE." Argus C2, 1/150, 
{9, Finopan Film. ‘The slight rectangular dis- 
tortion of this shot is pointed up by the un- 
fortunate fact that you didn’t keep the camera 


level ; radical trimming will partially improve 
this mistake. Distortion may have strong ef- 
fects; but it should never be tried deliberately, 
unless there’s a reason for it. 
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ROM THE TIME of the lieder 
HH see through the music dramas of 
Wagner and down to present day 
music of Sibelius, the swan has stirred the 


imagination. Composers, artists, writers 
and photographers have been intrigued 
and inspired by its brooding grace. 
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ert and Mustrations by ty fotn ‘Regenst burg 


Summer 


Almost any park provides the models 
and locale for making swan pictures. 

Watch for the reflections. It is reffec- 
tions that add so much to the whiteness 
of those light fluffy feathers. 

Try throwing bread into the water sev- 
eral times. Watch the movement of the 





bird’s head for a time or two. 

When the bird has the bread out of the 
water you will see a ripple becoming larger 
and larger. By the time the ripple is large 
enough to frame your bird, the swan is 
ready to raise and swallow. You need not 
be in any great hurry to take the picture, 
as the bird will do it over and over again. 


Winter 


Before getting chummy with a swan 
here’s a word of caution. The swan is a 
killer. Try to keep it in the water at all 
times. If a swan ever strikes, you'll think 
someone hit you with a baseball bat. 
Swans have a nice way of coaxing a dog 
into the water, grabbing it by the neck and 
dragging it into deep water to drown it. 
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By DON M. 


OLLYWOOD'S DOORS opened wide when 

Eddie Johnson and Larry Reif arrived in 

town. Johnson is head of the Color Depart- 
ment of the Chicago Tribune and Reif is the 
Trib's ace color photographer. Chi-Trib, with its 
million and a half circulation and top-rated roto- 
gravure section commands the attention of still- 
men and publicity heads alike, and Johnson and 
Reif, on a three week color-shooting tour of a'l 
the studios were given carte-blanche wherever 
they went. Yours truly accompanied them, helping 
set up lights, tote equipment around and greet 
big-wigs and stars. Needless to say, it was no 
hardship. Larry Reif, a youthful pioneer in color 
and an excellent craftsman, used a special-made 
one-shot daylight color camera, case after case 
of color plates, and thousands of No. 3B Super- 
flash color bulbs. 

Lightning-fast, Reif attracted an audience of 
curious studio stillmen, who watched him light his 
subjects with floods in flash reflectors as pilot 
lights, then substitute flashbulbs for the taking of 
each picture. He used four light sources, a back- 
ground, a hair-catch light and a front fill-in to 
enhance the main light near the camera. All 
lights were synchronized with the shutter, working 
from a relay which was developed and constructed 
for the Trib by Phil Sperry. In a short half-hour 
on the "Something to Shout About" set at Colum- 
bia, Reif got two perfect shots, each of Don 
Ameche, Janet Blair, Jack Oakie, Loretta Young 
and several other players, while boss-Johnson and 
your columnist rushed around changing bulbs and 





Columbia star Janet Blair is cajolled into a mood 
by Eddie Johnson of the Chicago Tribune Color 
Lab as Don Paul adjusts a light and Larry Reif of 
the Trib prepares to shoot the picture. Note the 
"gobos" used to block stray light from the camera. 


scorching their fingers. Stillman Don English of 
Columbia, assigned to the production, shot a still 
of us while we were lighting lovely Janet Blair. 
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NEWS FLASHES: . . . Universal will pay heavy 
coin to a lucky amateur cinematographer tis such 
there be) who may have in his possession films 
which he shot of the disastrous Ringling Bros. 
Circus fire of several months ago, in which a 
fortune in wild animals burned to death. A movie 
Universal is making, "Flesh and Fantasy," calls 
for such a sequence, and rather than attempt to 
duplicate the scene, they will pay a healthy price 
without quibbling. . . . Margaret Bourke-White's 
collection of photos of Russia are being used by 
Warner Brothers as a guide in designing sets for 
"Mission to Moscow," now in production. . . . 


4. 
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Universal Pictures stillman Ed Estabrook proves the 
point of the emphasis on "framed pictures for 
dramatic effects’ (MINICAM, September) in this 
exceptional framed shot, made in a mirror. As- 
signed to production on movie-in-the-making, ‘Love 
and Kisses, Caroline,’ Estabrook took advantage 
of a mirror on the wall, and the positions assumed 
by actors Diana Barrymore and Robert Cummings, 
and cinematographer Joseph Valentine. 


WHEN THE WAR is over, many photo-secrets of 
tremendous importance will be revealed. Now, 
strategic use makes them secret, and those in the 
know are cautioned to keep silent. We have re- 
frained from revealing several, to later learn 
that it would have been within our precinct to 
comment, or at least to prophecy. Agfacolor, which 
we saw seven months ago in an air-force lab, was 
one. There are others. We have just learned of a 
terrific innovation in war photography—a change in 
technique that may eventually speed up develop- 
ing and eliminate a good deal of darkroom 
drudgery. It sounds fantastic as Superman's ex- 
ploits, but comes from a reliable source. The 
secret concerns methods used by our espionage 
agents in developing film and making prints— 
DRY! Development is done without liquid chemi- 
cals. A developing gas, contained in a drum, 
brings out the image without necessity of wet 
development—and in record time. Film and paper 
used, we understand, is specially sensitized for the 
gas process. Beyond that we can safely reveal 
no more. 
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‘‘Here’s your camera — 
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The Finest Wartime Christmas Gift 
for Owners of Graflex-made Cameras 


Take a tip from Santa. Thi 
Christmas, the gift that will warm 
the heart of every Graflex or 
Graphic owner, including yourself, 
is a Customized reNEWal. With 
new Graflex equipment being made 
for that other gentleman with whiskers (Uncle 





Sam), a warranted reNEWal will be long 
appreciated. 
Under the Graflex Customized reNEWal 


Plan, Graflex-made Cameras are readily re- 
NEWed—in appearance and in_ operation. 
Skilled factory craftsmen preserve the depend- 
able Graflex performance for years to come. 
Christmas is not far off. So decide now on 
that reNEWal. Have the camera taken to your 
Graflex Dealer, who will send it to the nearest 
Graflex reNEWal Department — (New York 
City, Los Angeles, or Rochester, N. Y.). Our 
recommendations and a quotation of the cost 
will then be forwarded to the Dealer. When 


Invest in America... Invest in 
... BUY U. S. WAR BONDS! 


FOLMER GRAFLEX CORPORATION, ROCHESTER, N. Y., U. S. A.fzgs 


approved, the servicing will be done promptly, 
and the camera will be returned bearing the 
Graflex Gold Seal of approval. Truly a thought- 
ful Christmas gift! 

For further information on the Graflex Cus- 
tomized reNEWal Plan, see your Dealer or write 
to Folmer Graflex Corporation, Dept. MC1142, 
Rochester, N. Y., U. S. A. 


INEXPENSIVE GIFT BOOKS 


These popular books help the pho- 
tographer save time, materials and 
money. Obtainable at book and 
camera stores. 
Graphic Graflex Paotogrephe—by 
Willard D. Morgan, Henry M. ter 
and 20 other experts. More than 400 
es of valuable information, charts 
and illustrations. 4th Edition. Only $4. 
Photographic Enlarging — by Franklin 
I pay FRPS. 224 pages of 


‘ ta and illustrations for the 
png b. ond Edition. 


darkroom worker. 
Only $1.95. 





Your Future 
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“CAMERAS 














THE WIDEST CHOICE OF FINE GRAIN FINISHING 
Diff t 35 

1 Saocboes ter Films from 60° 
Diff t Roll 

1 Ba eirricce for Films from 40¢ 

OUR SPECIAL OFFE sip tor “reoraerina 9 he 


AMATEUR FOTO GRAPHIC SERVICES, Inc. 


130 W. 46th St., N. Y. C., Dept. M, LO 5-5483 


2 YEARS $4.00 
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Instructive — Entertaining 
MINICAM PHOTOGRAPHY By Paul Hopkins 
22 East 12th St. Cincinnati, O. 














EXPERT ULTRA — DEVELOPING AND ENLARGING 


Your 35 mm (36 exp. roll) 

ie ee Fine Grain Developed 

e 

@ En seks to 34%4x4' 

r”) Deckled Edge Glossy Paper 

@ Printing controlled by Photo 
Electric Cell 

With 36 exp. Eastman $4.50 


PLUS X or SUP. XX reload 


X-rays of a Pharaoh 
mummy showed that he 
probably had _halitosis! 
The radiographs proved 
that pyorrhea was a com- 
mon condition of the 












18 exp. rolls... 50c 127— 
P re 27 “a — 50¢ teeth and mouth of many 
24-HOUR SERVICE. Superb Gusiltey De-Luxe Prints, ancient Egyptians. 


MAIL YOUR ROLL WITH $1 TODAY 
or Write for Sample Print and Mailing 6 - . 
10: 


MINIPHOTO LABORATORIES ”* siinaic. New York 


Sesaewe| THEWHOLE STORY 


ALL ANGLES 














--a complete book on 


KODACHROME 


GUARANTEED INVESTMENT & and the new color medium of Kodacolor 

' ’ Here is the book every color shooter has always wanted—a 
real workin guide to maximum results under everyday con- 
ditions, indoors and out, in both STILLS and MOVIES. 
Every suggestion can be applied by every color worker, be- 
ginner or — Written by a_ professional who has 
worked in Kodachrome exclusively since it was introduced. 


SUMMARY OF CONTENTS 


Color Composition, Exposure Calculations, Light Character- 
istics, Photoflood, Photoflash, Landscapes, Flowers, Movies, 
Portraits, Sunsets, Special Effects, Filters, Color Meters, 


A GUARANTEED $g6°°° Color Prints. 
INVESTMENT 
18 BIG CHAPTERS 


If this book does not pay for itself 

in one year you may ee a ee, 232 pages, 74x10% ; 15 Full color “‘lesson”’ illustrations; 150 

ene On seis ar Illustrations and diagrams on color problems; 10 Color dia- 
ed . grams on color composition. 


MINICAM ss Book Department 


22 EAST TWELFTH STREET CINCINNATI, OHIO 
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OLDEN 


CAMERA & LENS 


1265 BROADWAY - NEW YORK -N-Y- 


BRAND NEW—Still in Stock 
Kodak 20, £:3.5, $30.50; Model 25, £2.7........ $ 43.75 











Kodak 60, £:1.9, $70.00; B & H Companion... 52.80 
Keystone K-8, ih. SE MEDises 66086565500 41.50 
. “Ls Perfex Turret M@®azine, £:2.5................ 61.00 
In 1909 a pamphlet was published describing Revere 88, £:3.5, $08.50; 1:25. : 
the merits of carrier pigeons as aerial photog- — ek ear : 
raphers. A pigeon of this type could transport sepenete AnD, 182. RMS Ratek KE 29..... See 
P ‘ ‘ ~ Pe: DORON: «. OT. to ceuvsasvepaeaseue 119.00 
one-third of its own weight for long distances ; Keystone A-75, $64.50; 30x40 Box Screen..... 9.25 
consequently small automatic cameras taking Argus C-3 and case, $45.00; CC and case..... 35.98 
35 7 Foth Derby, 3.5 RF, $88.00; £:2.5.........20. 42.00 
from one to exposures were made for this alah Witten $:3.9, lesiet,.c:. “00 
purpose. A contemporary comment was “It is pot ae. 55, £:2.8, anes £38 PRT. vO re 
; 4 Argofiex 1£:4.5, case, 50; Pilot Super, 2.9.. x 
curious that just at the moment when men 3%x4% Anniversary Speed Graphic Zeiss 4.5. 148.00 
transform themselves into birds, the latter be- 2%4x3% B & J Press, £:4.5 compur........... 73.00 


? 2%x3% FR Reporter, 
—— Photographers ! 4x5 B & H Press, Zeiss f:4.5.... 
Super Ikonta A Special Tessar 3 
Kodak Advance Enlarger... 
Bebe: TE wwcesn oritae0nssesctececoncencsesiecess 
Federal 219, $25.30; 
Argus Color Slide Projector.........+-.--+-++-- 


1265. BROADWAY at 32nd Street 


Matthew Brady photographed more presi- 
dents than any other photographer. Brady took 
every president from John Quincy Adams to 
William McKinley, missing only Harrison. 

























































































Ss A L re) N Ss A N D E xX BR i B i T Ss % Follows P.S.A. Recommended Practices 
Clo ing Date Name of Salon For Entry Blank, Write to No. of Prints & Entry Fee — = 
October 6 *%PSA Exhibit and Salon. | J. R. Gourley, 5507 Ready Ave., “ | $1.00 Oct. 23-Nov. 9 
Baltimore, 4 ae oe PRES xis... 
October 15 New York Salon of Pho-| John W. Doscher, The Camera 4 | — $1.00 Nov. 1-30 
j tography. Club, 121 W. 68th St.. New 
York, N. Y. 
October 15 3rd Annual Tri-State Salon | D, W. Godsey, Secretary, Ama- 4 $1.00 Nov. 1-15 
of Photography, Ama-| fillo Photographic Society, 
rillo Photographic So-| 905-B Taylor § Amarillo, 
Aga ciety. Texas. Le - 
November 2 llth Annual Salon of Pho- | R. L, McFerran, Salon Director, = $1.00 Dec. 6-Jan. 3 
tography of the Minne- Minneapolis Camera Club, 
apolis Camera Club. 113 E. 6th St., Minneapolis, 
Minne ota. ° 
November 5 7th Annual 100-Print Travel | Francis H. Rockett, Salon 4 $1.00 
Salon of the Metropoli-| Director, Metropolitan Cam-| |} ewww es 
tan Camera Club Coun-| era Club Council, Inc., 106 
cil, Inc. W. 13th St., New York, N.Y.) Be ae 
November 14 | x%Fourth Annual Salon of | Mrs. A. A. Gour, 6638 Kimbark| 1! to 4 | We > 1. exasnedt 
Cat Photography. Ave., Chicago, lil. | re so a 
November |4 *Sixth Southern Salon of |H. F. Meath, 33 _ a | $1.00 Dec. 6-Jan. 3 
Photography. Ave., Norfolk, V: | me = Meh 
November 14 | Fourth Annual Salon of | Mrs. A. A. Gour, as Secre- 4 | $1.00 Nov. 23-30 
Cat Photography. tary, 6638 Kimbark Ave., Chi- | 
cago, Ill Ae 
December 5 5th Annual Springfield | Salon Secretary, Springfield < | $1.00 Jan. 2-24 
International Salon of Int'l Salon, The George Wal- 
Photography, The| ter Vincent Smith Art Gal- 
George Walter Vincent lery, Springfield, Mass. 
Smith Art Gallery. 
December 15 | The Des Moines Salon of | Walter Vittum, Y.M.C.A., Des 4 | — $1.00 Jan. 1-22 
Photography. Moines, lowa. oe: 
January 15, 1943) Philadelphia International | Lester A. Burton, Exhibition 4 $1.00 [Month of Feb. 
Exhibition of Photogra- Chairman, Architects Bidg., 
phy. 17th and Samsom Streets, 
Philadelphia, Pa. be 
February 2, 1943/ 10th International Salon | John J. Jocking, Salon Secre- March 1-2! 
of the Pictorial Pho- tary, 715 E. 226th St., Bronx, 
tographers of America. New York. 
The Modern Architecture for the Modern School Exhibit which closed at the Museum of Modern Art, || West 
. | 53rd Street, New York, N. Y., is being sent around the country to be shown in schools, colleges and museums. 
Another Museum of Modern ‘Art Exhibition, How to Make a Photogram, is on tour after closing October 18. 
Many pictures in this exhibit appeared in the September issue of MINICAM PHOTOGRAPHY, starting on page 50. 
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The world 
came close to 
being deprived 
of photography 
when Daguerre’s 
wife attempted 
to have him de- 
clared insanse. 
She complained 
that “Louis” 
would lock him- 
self in the labo- 
ratory for days 
at a time— 
which undoubt- 
edly made her 
the first dark- 
room widow. 


WAR or PEACE 











»™ 


Based on 

32 Years of Knowing How 
Men and Women—Whether you want to be a SUCCESSFUL 
expert photographer for pleasure or career—here’s the quick- 
est, surest way! ‘‘Learn by doing’’, through the unique, ex- 
clusive individual training methods of N.Y.1.—country’s old- 
est, largest school, now in 32nd successful year. Prepare 
NOW for a sound future while cashing in on big immediate 
demand for photography to meet new industrial, military and 
civilian needs. Not ‘‘temporary” jobs, but a secure future 


Picture albums resulted directly from the fad 
originated by the Duke of Parma who ordered 
his portrait to be mounted on his calling cards. 
These visiting cards soon accumulated in great 


in one of the fastest growing, most fascinating professions. 
Full-Time Staff of Experts — No Classes — 


Placement Service 
All phases of modern photography taught—Commercial, 
News, Portrait, Advertising, Motion Picture and fascinating 
COLOR. All your instruction under the personal direction 
of the members of our FULL TIME staff of photographic 
experts. No classes. EARN while LEARNING. Efficient 
Home study or 


numbers in people’s homes so that albums were 
invented as a place to keep them. 


To mark the completion of the Atlantic 
Cable in 1858, Matthew Brady made a huge 
transparency that measured 25 by 50 feet. It 


Placement Service FREE of extra charge. 
‘f York for res 


come to New 
Write for FREE 


NEW YORK 
Dept. 117, 1 


BOOKLET 
INSTITUTE 
0 West 33 Street, 


ident course. Start any time. 


OF PHOTOGRAPHY 
New York, N. Y. 


contained portraits 
Field, and 600 candles were necessary to illu- 
minate it from the back. 








of Morse, 


Franklin and 





NOVEMBER CONTEST CALENDAR 





Open to 


Subjects 


Prizes 


For copy of rules, write to 


Contest clo es 





their families 
(wives, sons 
or daughters 
under 21 yrs. 
of age). 


Rotarians and 


Six black-and-white groups 
are babies, children, 
adults at work, adults at 
play, animals and birds, 
———-. Seventh group is 
for color photography. 


Forty-four prizes 
amounting to $350 in 
cash. 


Contest editor, The Ro- 
tarian Magazine, 55 
East Wacker Drive, 
Chicago, Ill. 


November |; De- 
cember | for 
contestants out- 
side U. S. and 
Canada. 





Amateurs 


Photographs must dramatize 
some phae of our civil- 
ian war effort. 


$500 War Bonds award- 
ed every month, 


Victory Photo Contest, 
Victory House, Per- 
shing Sq., Los Ange- 
les, California. 


Last day each 
month. 





Pres; 
Photographers 


Men in the news smoking 
cigars. 


$50, $25, five prizes of 
$20, five of $10. Sil- 
ver and bronze 
medallions. 


Cigar In titute of Amer- 
ica, 630 Sth Ave., 
New York, N. Y. 


Dec. 3! 





Amateurs 


Any 


$25 in awards, inclu- 
ding three $5 prizes 
weekly. 


Camera Contest Editor, 
Chicago Herald-Amer- 
ican, 326 W. Madison 
St., Chicago, Ill. 


Weekly 





Amateurs 


Any. Awards based on 
subject interest and ini- 
tial impact. 


$10, $5, $4, $3. 


Mechanix Illustrated, 
1501 Broadway, N.Y.C. 


24th of each 
month. 





Everyone 


Must portray activity of 
Red Cross or be symbolic 
of the spirit of the Red 
Cross. 


Thirty-six monthly prizes 
for November and 
December of $1,175 
each month. Fourteen 

rand awards fotal- 
ng $1,600. 


Director, American Red 
Cross National Photo 
Awards, 598 Madison 
Ave., New York, N.Y. 


Monthly contests 
close last day 
of November 
and December. 
Grand contest 
clo:es Decem- 
ber 3ist. 





Amateurs 





Picture of a cat of any 
breed. 








—_— totaling 





Mrs. A. A. Gour, Salon 
Secretary, 6638 Kim- 
bark Ave., Chicago, 
Iinois. 





November |4 
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Army-Navy E Awarded Eastman Kodak, ; 
Federal Manufacturing & Engineering Corp. 35 mm Leica, Model CRE. F3.5 Elmar, Case. 
ORE laurels have come to the photographic a or, api, hy 

industry in the presentation of the Army- | 33 mm Perfex No, 33, ¥3:5 Sclenar, ‘Case. et 
Navy E to the Federal Manufacturing & Engi- | 33 
neering Corp., Brooklyn, N. Y., and the East- 
man Kodak Co., Rochester, N. Y. Both com- 
panies have met and exceeded their schedules 


for producing war materials. 


ira? Tens Compur. . 
‘essar, Compur 


Raker 


hee 


we 
eS 


re 
= 


nas' 
jonar, Compur 
. and 4, F3 


ans . F2.8 Xenar, Compur R 72.50 
. and i, F3.5 Trinar, 


: pastupedtaees ts 
$3 sssssssssssse ss 


gfe 
<4 


‘2.8 Tessar, Compur 
. vo vasnodee Bessa (New), 


‘ad TT. . 
red Te Bagot rs 23 . F3.5 Novar, Comp. 
; . > ; F4:5 Heliar. Comp. 1 
ds ; . B. Ser. B x, F4.5 K . ree 
. : . B. Ser. x, ‘ 


i 10-DAY MONEY BACK GUARANTEE 
- In as impressive a ceremony as can be im- | Send order and Correspondence to 142 Fulton St. 
7 agined Thomas J. Hargrave, president of East- fs) “The House of Photographic Vaiues” 


man, accepted on behalf of his employees, the ‘ 
BE COHENS EXCHANGE 








and 


ilu Army-Navy E on August 17th before 20,000 


Eastman workers at the Rochester’s Red Wing 142 FULTOM ST.» EW YORK. & Y.- 236 MADISON AVE 


Baseball Stadium. 


4 —% ¥ “BETTER PICTURES” <.00 


Any 35MM ROLL — 36 exposure devel- 





"7 ' ey ; 4 oped and wines to im Marth $1.00. 18 

A eee Genin No. 127 50c 
: 9 LL — 16 ere. 

— ¢ sures develop ed and only 5 Oc 

s \ “~*~ printed to Wand, 

— Films fine grain developed, enlarged to 

< give content quality Prompt Service. Send 

os P ' roll and money today. ALL REPRINTS 3c 


al EACH. VAPORATED—10c Addl. Per Roll. 


BETTER PICTURES 


— 2523 Lawrence Avenue, Dept. M, Chicago, Ill. 
ach ‘Send Sc stamps or coin to cover mailing charges. 





Not quite a month later, on September 14th, 














ail Federal’s President, David H. Engleson re- os 
ceived the Army-Navy E for his employees who oO Month Subscription 
have been doing a splendid job in producing MINICAM PHOTOGRAPHY 

— war materials. This presentation took place in 
Federal’s auditorium, after which a luncheon $1.00 Guy Cus Sete 4.00 
was held at the Hotel St. George in Brooklyn. 22 East 12th St. Cincinnati, Ohio 

en Victory Photo Record Book 

~~ The Victory Photo Record book, manufac- 

day tured by the General Loose-Leaf Binder Co., 

ber Empire State Bldg., New York, N. Y., contains 

ber. : ° ° 

test four pages ruled and printed for recording im- 

em- portant dates; two more pages for writing in 

a the names of men in the service and girls in 


the WAACS or WAVES. Another page helps . Chicago, IIlinois 
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An Invaluable Accessory to Your Camera 


Al New Approach to 


PICTORIAL 
COMPOSITION 


by Harve B. WoBBE 


Every photographer who desires to improve 
the composition of his pictures should have 
this book. Written by a pictorialist, lectur- 
er, author, and teacher. This is the first 
book to present this important subject in a 
down-to-earth manner. It is interesting, 
concise, and understandable. Schematic dia- 
grams and photographic illustrations set 
forth both the basic and advanced principles 
and phases of composition to make this a 
pictorial text book. As Lejaren a’ Hiller, 
famous artist-photographer and _ illustrator 
says, “Had I available in my early days a 
book of direct simple diagrams and illustra- 
tions which would have revealed to me 
these essentials it would have minimized 
many problems. ‘A New Approach to Pic- 
torial Composition’ does all] this.” 
Beautifuly Bound and Printed 

267 pages, 263 illustrations Price $3.00 
Contents: Chapter I Requisites of a Successful Pic- 
ture. Chapter II The Eye Is Attracted to Light. 
Chapter III Division of Picture Area. Chapter IV 
Detrimental Features and What to Do about Them. 
Chapter V Divided Interest. Chapter VI Balance and 
Cropping. Chapter VII Figures in Pictures. Chapter 
VIII Portraits. Chapter IX Lines and Their Emo- 
tions. Chapter X Determination of Shape of Picture. 
Chapter XI Forms within Pictures. Chapter XII 
Miscellaneous Pictures. Chapter XIII Skies in Pic- 
tures. Chapter XIV Entrance and Exit. Chapter XV 
Perspective. 

What critics say: The Journal of the Photographic 
Society of America—‘“It tells a vast amount about 
composition in a scholarly, but down to earth, method. 
It does not require a previous knowledge of _com- 
position to understand.” John Adams Knight, Photo- 
graphic Editor N. Y. Post—‘Mr. Wobbe propounds 
no broad theories but out of his vast and practical 
experience sets down scores of simple and yet little- 
understood facts.” American Photography—‘“This is 





an excellent book written and illustrated by a photo- | 


graphic pictorialist of much experience.” 


MINICAM PHOTOGRAPHY 


22 EAST 12TH STREET CINCINNATI, OHIO 
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you keep a running record of your War Bond 
purchases. The last page is “My part in the 
World War II.” 

In addition there are 20 black album pages 
for pictures, news clippings, postcards, letters, 
etc. Measuring 11%x9 and covered with blue 
leather cloth, the book retails for $1.00. 


News Parade of 1942 


To top off one of their greatest years Castle 
Films, Inc., at 30 Rockefeller Plaza, New York, 
N. Y., has released “News Parade of the Year— 
1942” for 8mm. and 1i6mm. home projec- 
tionists. 

The film takes us through America’s almost 
first complete year at war with the Axis. Fight- 
ing scenes in Alaska, New Guinea, Australia, 
and the Atlantic Ocean along with war pre- 
parations on the home front make this film 
a front line record of our progress. All battle- 
fronts are shown in the parade. 

“Puss in Boots” and “Dick Whittington’s Cat” 
are two new fairytale fun cartoons for 8mm. 
and 16mm. projectors recently released by 
Castle Films, Inc. 

Castle cartoon are available as follows: 
16mm. 100 ft. condensed, $2.75; 16mm. 360 
ft. complete, $8.75; 16mm. 350 ft. sound, 
$17.50; 8mm. 50 ft. condensed, $1.75; 8mm. 
180 ft. complete, $5.50. These are black-and- 
white only. 


Print Quality Kodaguide 


Exposure guides for picture taking are by 
no means new, but a truly new and vital guide 
to successful print making has been introduced 
by Eastman Kodak Co., Rochester, N. Y. 





Designed specifically for the photographer 
who does his own enlarging, the Print Quality 
Kodaguide priced at $1.75, makes better en- 


fg FINEST FINISHING 
FOR ONLY 25c MORE, 


Pay a little more for extra quality, extra 















care—your insurance against disappoint- 
ment and loss of pictures. 
Any 35 mm roll ultra fine grain developed, 
porated, and 36 outstanding enlarge 
BND, DAMEN > cccccccccvcccoeces '¥ 
Se GD, . SE n 6 co cs cccgcece ses ee ¢ 
16 exp. split films (120-127, etc.).... «75 
12 exp. split films (enl, to 4x4)..... .75 


8 exp. films (up to 120) e 
rite for free folder and mailing bag 
r better, send your film today 


Beta Photo Laboratories 


Box C 745, Grand Central Annex, New York, N.Y. 


lar 
m: 
cal 
an 


wil 


. Broo 











largements possible. Bound in red leather-like 
material it is about one-half inch thick. A dial 
calculator computes exposures for this paper 
and for any other Eastman enlarging paper. 
An additional feature is a 32-page booklet 
discussing enlarging. Properly used, the guide 
will enable every photographer to take full ad- 
vantages of Kodachromide’s characteristics with 
minimum experimentation and paper waste. 


See America First Via Kodachrome 


This is the slogan of American Masterpieces, 
Richfield Bldg., Los Angeles, Calif. This com- 
pany has one of the greatest Kodachrome col- 
lections of America’s most interesting spots. 
New kodachromes are always being added to 
make the file even more complete. 





The price is six for $3.00, so for a reason- 
able sum you can travel the country in your 
own living room with a projector and a group 
of these transparencies. 

Wholesale Photo Supply Co., 7266 Beverly 
Blvd., Los Angeles, Calif., is the distributor. A 
booklet listing all kodachromes may be had 
from them. 


Wabash Infra-Red Heat Lamps 


A complete new line of infra-red heat lamps, 
designed in keeping with the limitations im- 
posed by the WPB, is announced by the Birds- 
eye Division of the Wabash Appliance Corp., 
Brooklyn, N. Y. 

Three ruby and four reflector types are in 
the line of six clear types. Average burning 
life for all is better than 6,000 hours. 


Color Capsules Explained 


A folder, describing the use and application 
of Teitel’s color capsules for toning and. tinting 
films, prints, and slides, is now available from 
L. R. Biber Co., Times Bldg., Times Square, 
New York, N. Y. 

At present five color sets are available. These 
are sepia, blue, multi-color toning assortment, 
multi-color tinting set, and the purple X tinting 















You can put your 
thumb on the scale 
when you deal with me. 
Present conditions 
make the deal ALL in 
your favor. Sell me 
your unused camera or 
projector for best cash 
prices. Send the stuff to me at once . . . or write 
for startling quotations. Satisfaction guaranteed. 


Chalesliatt 


President 


Here Are Some Typical Bass Values 


. orig af cm Heidoscope matched Tessar 


~ed “= magazine and F.P. adapter, 
holders, ter, printing frame, ae 
GRE QE ic ass ccccuwtendeddsiereoatess 225.00 
@ Korelle I, Victar F:3.5 lens, a 
> aap let eats nd REN 75.00 
@ Like new 6x6 cm. Primarflex 13.5 
em. C. Z. Bio Tessar F:28 and case. 300.00 
@ Photographic EXPOSURE COMPUTER 
. designed for the Army and Navy. 
Perfect for ground or aerial use. . 
simple, accurate, reliable. pocket size 
3%"xS” . . . durable and practica 
ee, Re 1.00 
. lady me... I’ve still got a number 


of ARGUS Cameras . etter place 
your order pronto. 


@ ARGUS C3 with telephoto lens. The 
ARGUS C3 with regular lens equip- 
ment plus a B&L 75mm F:5.6 lens. . . 
both = at $82.55; both at Bass...... 

luxe Carrying Case—$5.00 


@ Like er Po t bart Feceeks Ge i 
FLEX. 12” a 
-. + a Steal at 335. 00 


f.p.a. and carrying case 


60.50 








Write Dept. MM 


ASS Camere bo. 


179 W.MADISON ST., CHICAGO.ILL. 


AISE YOUR Pay! 


How about using with 
rs in 


comer 
time = saa" 5 to 
Univers lary? te easy—and 
iversal-trained men and women are Going 
it right now—selling their photographs to 
magazines, PR gl gag Cmte gg’ = tach 


Fives details UNIVERSAL PHOTOGRAPHERS, Inc. 
Dept. a 10 West 33 St. — New Y' City 





35mm. FILM 
DEVELOPED 
36 ENLARGEMENTS 


8 EXP. ROLL ENLARGED 35c 
16 EXP. SPLIT ENLARGED 55c 


Prove it to yourself—send your next roll to us. Fine 
grain developing, ‘electric-eye’’ precision. Modern 
Beauty prints 34x4%, deckled, with embossed margin 
and date. If less than 25 prints FREE print credit. 
Send money and roll or write for Free Mailers. 








Professional contact finishing. 8-Ex 
posure roll developed and complete set 
of Super Professional prints. Print 
credit for poor exposures. 


U. S. PHOTO SERVICE 
Box 5710-A Dept. E Chicago 
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set which is prepared especially for movie ad- 
dicts. All sets are priced at $1.50. 


Willoughbys' Features 


Willoughbys, 110 W. 32nd Street, New York, 
N. Y., features the Da-Scope, priced at $1.95; 
two box-type movie screens at $10.95 and 
$15.95 ; and a personalized pocket album made 
of genuine leather. 


“DT” Dye Toners 


“DT” Dye Toners, manufactured by the 
Merix Photo Co., Wrigley Bldg., Chicago, IIl., 
comes in 10 colors: yellow, yellow-green, blue- 
green, blue, green, orange, magenta, blue-red, 
light red, and dark red. Sizes and prices 
are: 


16 oz.. $1.50 3x16 oz. . $4.00 
32 oz. 270 . Jase @; <...55. Fae 
ron. . 8.00 Sxl gal........2000 


Institute Adds Press Photographer 


Realizing that press photography is extremely 
important today, the New York Institute of 
Photography has added Al Aumuller, staff 
photographer for the New York World Tele- 
gram, to its staff. 








Mr. Aumuller, with much practical experi- 
ence behind him, should prove a valuable ad- 
dition to an already competent staff. 


Editor Accepts F. B. |. Position e 

Ralph R. Eno, one of America’s pioneer 
16mm. film titlers and editors, has accepted 
an appointment as associate film editor with 
the United States Strategic Services, a division 


of the F. B. I. 


~Lighting Specialist to Washington 


Robert W. Morris, light- 
ing expert of G. E. at Nela 
Park, Cleveland, O., has 
been transferred to Wash- 
ington, D. C., where he 
will work for the govern- 
ment. He has been as- 
signed to the Bureau of 
Ships, U. S. Navy Depart- 


ment. 


Flash and Superflash 


An interesting exhibit on “Flash in the 
Making” is being loaned camera clubs, lecturers, 
Government agencies and photographic schools 
by the Wabash Photolamp Corporation. 

Originally designed for lecture use at Army, 
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Complete instructions are includ 
Defender D 
Filters, $1.00 set of 


epender 





ANY ONE DEGREE OF CONTRAST — OR ANY 
NUMBER OF CONTRASTS—IN THE ONE PAPER 


Tricky printing problems become amazingly simplified 
when you project your hard-to-print negatives upon 
Defender Varigam. Normal or weak, “‘contrasty”’ or 
unbalanced—no matter what exposure defects your neg- 
atives may have, Defender Varigam offers a remedy. 
With any sheet of Defender Varigam, and a set of 
Varigam Filters (obtainable in sets from Defender 
dealers) you can obtain any desired degree of contrast 
or, through proper dodging, any combination of contrasts. 
in the Varigam Book—l5c at 
ealers. Paper sells at regular enlarging paper prices. 
2.00 set of 10. 





DEFENDER PHOTO SUPPLY CO., INC., ROCHESTER, N. Y. 
“THE PAPER THAT GIVES COMPLETE CONTRAST CONTROL” 



































CLASSIFIED ADVERTISING 





MINICAM PHOTOGRAPHY has 80,000 national 
monthly circulation; including all manufacturers, job- 
bers and dealers in the ic industry; as well 
as well-known phot instructors of classes in 
aphy, photo squads of ee Armed Services, ad- 

me amateurs and_ beginners. 80,000 readers 








WANTED —TO BUY 


BOOKS — EDUCATIONAL 


BACK DATED me ety Foreign, oom _ 
sed, new books. Catal: 1 ape ded). 

863 First Avenue, New York, N 

MEDICAL LABORATORY TECHNICIANS in great 
demand. We train you in your spare time, in your 

own home. You can practice while studying. Write for 

free catalogue. Imperial Technical Institute, Box 973-M, 

Austin, Texas. 


REBINDING: Have your old books, Bibles, a 

















3” ENLARGING B. & L. Tessar, Ektar, Metar. J. 
Popiel, Carteret, N. J. 

SEND US YOUR CAMERA TODAY. WILL SEND 
CERTIFIED CHECK BY AIRMAIL IMMEDIATELY. 
Items held ten days for your approval of our price. 
Free Estimates—Trade-ins. Highest prices in the 

for photo equipment. ‘‘Cleveland’s Camera Super- 
Market.”’ Rotbart and Reitman, 1900 East 9th Street, 
Cleveland, Ohio. 





We bind angie, Write for prices 
Heckman Bindery. Dept. N, North Manchester, Ind. 
5 MOST READ MAIL ORDER MAGAZINES 20c 
Armand Cartier, 695 W. North, Pittsfield, Mass. 


OIL COLORING gE ge ~ bn 5g h 
profitable business. Learn at  simplited 

method. Previous experience ee ae 

information and uirements. National Art S School isis 

Michigan, Dept. 212-C, Chicago. 











HIGHEST CASH-PRICES paid for your Camera. Free 
Estimate. American Camera Exchange, 2130 Broad- 

way, New York. 

WE PAY CASH FOR CAMERAS of all kinds. Will 
buy 620-616 Brownies also. Want finishing plant equip- 

ment, Doper, cutters, film machine Jr., etc. rite 

Harold’ s, Sioux Falls, 50. Dak. 

KODAK 35 with range finder. 
Box A, care this magazine. 
SELL YOUR oe through this new commission 
agency for more larger checks. Postcard brings 

details. Bt, - Anam Box 110, Dept. M10, South- 

bridge, Mass. 

WANT CONTAX or Leica and Telephoto Lens. K. 
Hollman, 31 Ocean Parkway, Brooklyn, N. Y. 

CASH: WE BUY cameras, projectors, lenses, binoculars, 
microscopes, etc. Highest — paid. (We also ac- 








B. B. Bahaile, write 











cept the above plus musical instruments, guns, etc., 
toward cameras). For quick action write or ship to 
15 Cornhill, Boston, 


gy Levine and Sons, Dept. B, 
. (Estab. 1896). 

WARTED- EASTMAN 9MM wide angle lens for East- 
man magazine cine camera model 90. State 

condition and re Adolph Feibel, 736 Avon Fields 
Lane, Cincinnati, Ohio. 

WE BUY AND SELL 16MM Sound Films and Pro- 
jectors, Multiprises, Box 1125, Waterbury, Conn. 


FOR SALE 


FOR SALE—Tenax No. 1, new condition, pouch, filter, 
lens hood. Edwin Weeks, East Williston, N. Y. 
NEW IHAGEE PARVOLA F2 Xenon $45, National 
Graflex $47, Graflex 3a $20, Kodak special R.F 
$30. Your roll film camera adapted to ~~ any size 
desired. Levey, 735 Noble Avenue Bx, N. Y. C. 
WANTED: Revolvers, target pistols, shotguns, 
binoculars. We make liberal allowances for 
and binoculars to apply toward the purchase of 16mm 
and 8mm movie equipment, still cameras, enlargers and 
eg equipment of all kinds. National Camera 
xchange, Established in 1914, 11 So. Fifth St., Minne- 
apolis, Minn. 
WANTED: Leica or Contax and telephoto and wide 
angle lens in good condition. Have to spend. 
Write Richard Nelson, 1615 Avenue I, Apt. 319, Brook- 
lyn, N. Y 
ROLLEIFLEX F3.8 ao — uses 620 film; 
perfect conden $80.00. B. Gardner, 1478 
Meridian Place, N. W., Wsshingnon, D. C. 
Kolark range 


BAxsve a GRAPHIC, F4.5 lens, 
er. raflex ilm pack adapter, 4 


unit. 

sheet 7 Wig holders, eye piece, Hinson Graphic Case 
all for $175.00. Eastman Kodak Ektra with m F1.9 
lens, 35MM lens F3.3, 90MM lens F4.5, 153MM _ lens 
F4.5, one extra magazine back, ground glass focusing 
back, synchronizer, right a Pm “high low angle 
finder, 9 filters, r ter rings for all lens, 
lens 1, special case to hold all ac- 
film bulbs. Complete outfit for $775.00. 

W. Watkins, c/o New York Inst. of Photography, 
10 West 33rd St., New York City. 




















rifles, 
s 
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FAMILY ASSOCIATIONS the solution to the World’s 
troubles; organizers wanted; booklet free. The Na- 
tional Family Association, inc., 324 Newbury St., 


Boston, Mass. 


MOVIES — SLIDES — PHOTOS 


photographs. Thrilli as- 
10c. Gross Specialties, pt. 








SENSATIONAL art model 
sortment, $1.00. List, 
A, Carnegie, Pa. 


PHOTOSTAMPS $1.00 - HUNDRED. Studios, 82-29 
60th Road, Elmhurst, N. Y. 

THRILLING SENSATIONAL: Mexican-Cuban Art 
Pictures, Books Miscellaneous, Samples, Lists, 50 

cents. Jordan, 13-T Brighton 5t., Boston, Mass... 

8-16MM KODACHROME, or! film subjects. Unusual 
Lists, color sample, dime. m, Box 21, Ithaca, 

New York. 

8 and 16MM FILM-SUBJECTS—Black and White and 
Color—Sound or Silent. ~s selection ever com- 
piled; from 65c u Write new, DeLuxe 1943 
Catalog—profusely i ustrated ! 25e. (coin or stamps) re- 
funded first purchase. Hollywood Movie Supply Co., 
Hollywood, California. 
16MM FILMS—Features and Shorts, New and Used— 
Lowest Prices—Miultiprises, Box 1125, Waterbury, 

Connecticut. 


BEAUTIFUL ART NEGATIVES for study 


























ge assortment $1. Sample 25c. Bell-Art, -K 
Madison, San Antonio, Texas. 
SWAPS 
REMINGTON ee standard No. 10 for 


view-camera or 
Street, Claremont, N. 


DEVELOPING — PRINTING 


35MM. FANS—See our display advertisement on page 
Minipix Laboratories. 
Al RETOUCHING done by an expert at home (piece 
work) (mail service). George Pollak, 5222 Fountain 
Avenue, Los Angeles, Calif. OL-6085. 


MISCELLANEOUS 


SONGWRITERS: Write for free booklet. Profit Shar- 
ing Plan. Allied Music, Dept. 52, 204 East Fourth, 

Cincinnati, Ohio. 

OIL COLORED Statuettes from your n 
beautiful, negative unharmed. Postpaid 

Buser, 1247 Coolidge, we ihite, a Kanes. 

BEAUTIFUL STONES, rings, etc. 100 
assorted, $2.00. Lowe's, "See Sil, "St. Louis, Mo. 

50 DIFFERENT Brazil stamps to approval applicants, 

= R. Reidenbach, pee wt Ave., Troy, New 
or’ 


25 GENUINE INDIAN 
Geo. Holder, Glenwood, 


(7 Leon Lacourse, 26 Hanover 




















tive. New, 
$1.00. W. G. 











— $1.00. Catalog. 
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Order TODAY. a to nee “Supply yliimived” : 
by M mAs DE: fx OPED 
ag c£ ye 7; med 
) aboRareD j 
ENLARGED - 


ce. No fast. jot too 
Shier oe rylee. No, delay. quality? FREE FREE mailers. 
AMERICAN STUDIOS 


Dept. 415, La Crosse, Wis. 


SPECIAL OFFER 


TO OWNERS OF 


KALART SYNCHRONIZED 
RANGE FINDERS 


To owners of Kalart Lens-Coupled Range 
Finders, Models “G,” “K,” and “F,” Kalart 
offers a special individualized service. 

In this renewal service, competent factory 
technicians will clean, overhaul and reinstall 
your Kalart Range Finder; adjust and check 
focus ; replace present mirrors with the new, 
gold-color mirrors. 

Take advantage of this unusual oppor- 
tunity at special low prices for a limited 
time only. For Model “G” the price is $6.50. 
For Model “K,” $5.00. For Model “F,” 
$4.50. 

Send your camera and Kalart Range 
Finder directly, or through your dealer, to 
our plant at Stamford, Conn., requesting 
this service. Your camera and Range Finder 
will be returned to you within seven work- 
ing days after we receive your equipmnt. 
A spcial guarantee certificate will accom- 
pany it. 


THE KALART COMPANY 


114 Manhattan Street 
Dept. 511 Conn. 











Stamford 














and Bete ies at Ng lly 3”x4”. 


=. ROLLS DEVELOPED 
6 PRINTS 3” x 4” 
oe 
ae 
reload 











Navy and Air Corps photographic schools, the 
exhibit proved so popular with students and 


instructors alike that Wabash had to make up 
several more. The exhibit portrays in graphic 
step-by-step form the manufacture of a flash 
bulb, with all flash bulb parts mounted in semi- 
assembly sequence exacly as they come off the 
factory assembly line. 





The new display is a counter unit measuring 
about 15 inches square and 4 inches deep, is 
easily portable, and can be had by applying to 
the Wabash Photolamp Corporation, Brooklyn, 
New York. 

Emby Infra-Red Film Dryer 

Designed to give proper radiation and reflec- 
tion of Infra-Red rays, the No. 100 Emby All- 
Purpose Infra-Red Film Drying unit is eco- 
nomical and efficient for drying roll, cut, X- 
ray, dental, and 8mm. and 16mm. films. 





Size of the unit is 48 x4x36. Price is $18.75. 
Additional lamps available at $4.00 each. 
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“FOR HIGH ACHIEVEMENT" 
In the Production of War Equipment 
FEDERAL has received the 


ARMY-NAVY “E” Award 


In making precision apparatus for our 
Armed Forces, we have applied those 
same inflexible standards of Craftsman- 
ship, Quality and Dependability, for 
which FEDERAL PHOTO ENLARGERS 


enjoy world-wide fame. 


FEDERAL MANUFACTURING & ENGINEERING 
CORP., Brooklyn, N. Y. 


























Some time ago, Normandie Sandhurst and Merrily, of “Terry and the Pirates,” werc 
apparently in a tough spot as prisoners of the Japanese when Milton Caniff introduced his 
favorite note-taker, the camera, into the strip, to save her life. For authentic backgrounds 
and realistic poses, Caniff photographs models and equipment to be drawn into “Terry 
and the Pirates.” 














. U. S. Pat. 


Of.: 
Copyright, 1942, by News Syndicate Co. Inc. 

























STILL AVAILABLE 


A full selection of in- Gs 


ported and domestic 
* cameras for Christmas 7) 
delivery—ORDER NOW! 


ee is Linhof Se wa Graphic back, Kalart 
ref 





cond, 
oxi2 “Juwel A, 6” Zeiss Tessar F4. 5, Compur 
shutte exc 


A EP eee eee 150.00 
ok 612x9 Kawee, ss Tessar F4.5, exc 69.50 
35mm _Dollina iit Schneider Radionar. "ra. 9, 
4, a. _ a” SAP .64.50 
Plaubel Makina ms. Anticomar F2.9, Compur, 
eo REE er eee 235.00 
sack, ert. F2 telephoto for Contax, 


10" . ° 
35mm Contafiex, Sonnar F2. like new........ 215.00 


mete baa © 6 det 20 6 a9 '¢'5-¢ 159.50 
* V. P. thagee Parvola, Tessar F3.5, Compur, exc. 39.50 * 


FOTH DERBY CAMERAS 
y V. P. size, F3.5 lens, focal plane shutter, most 
economical size for Kodacolor. Limi Quantity, 
BRAND NEW . - only $21.75 


ie 
8mm, Spring stee! freels, 200’ Capaci 
Precision made, 


or 4 for $1. Od (F.0.8. New York) 

ieee” Castle and Official film subjects Nt ae. our 

film rental library, in like new conditi 
mm 





HABER & FINK %< 


BA. 7-1230 


12 14 WARREN ST..N.Y. 





Ultra Fine Grain 
Developed, Printed and Vaporated 


Your 35 mm roll fine grain processed a each pon tay en- 

larged to ge oe tel on deckled-edged gloss or matte paper— 

$1.00. We reload your cartridge with Eastman Film for—$0.50 
CENTURY PHOTO SERVICE 


300 Century Building La Crosse, Wisconsin 
24 Hour Service 


REISE. Ai 
F he > LABORATORY BULLETINS 


Impartial Technical Help on 


35 MM FIL $100 








Order by | No. 102 @ GAMMA 

Number No. 105 @ TESTING DEVELOPERS 
on No. 108 @ SPEED FIXING 
Postcard Ot 








The EDWAL LABORATORIES, Inc. 
Dept. 11M 732 Federal Street, Chicago — 


IE YOU WANT THE BEST a 
A TRIAL WILL CONVINCE YOU 


35mm.Film Bie) 


Enlargements 














Developed 


18 exp. 75c omy, Sulenes 


Single 8 Double 

"is Fra Ultra Speed —_ 
We finish Sait other miniature and split size film 
in our famous 314x414 Beauty nts—Deckled, 
Embossed 


e that our modern me 
ong experience DO make a BIG difference. 















complete deckled-edge e 
wide-ma Credits for failures. 
FREE agin. printe coupon with each ro! 


na MANL-BAG. FiLM SERVICE 
pt. A, 


Artistic Caeeret Finishing. 8 exp. rolls © 5: 
m 


Chicago, II. 


all ‘8mm wapeetins. 
28c * 










CAMERA CLUB | 


i in) ee oe Oe Oe ae - 


large role in our national war program by en- 
tering photo contests sponsored by relief organ- 
izations such as the Red Cross, and by cooper- 
ating with the Photographic Division of the 
Office of Civilian Defense. 


e THE FORT DEARBORN CAMERA CLUB 
in Chicago, one of the country’s most success- 
ful, is planning a revised schedule to keep 
members interested for the duration. It is 
offering 10 scholarships to men in uniform for 
its fall School of Photography. J. Phil Wahl- 
man, vice president of the club, is working in 
conjunction with the P. S. A. so that members 
of various clubs will be available nightly at the 
darkrooms to be installed at the U. S. O. and 
at the new Servicemen’s Center in the Audi- 
torium Hotel. We hope to have a complete 
article relating ‘this club’s activities in the next 
issue of Min1cAM PHotoGraPpHy. Watch for it. 


e THE RICHMOND CAMERA CLUB had 
a Foto Frolic last month. Each member sub- 
mitted the picture he thought best regardless 
of what the subject was. Guests were invited. 
Refreshments and entertainment insured every- 
one of a rollicking good time. The club is to 
have an exhibit from the Miniature Camera 
Club of New York on display November 12th 
through December 12th. 


e WHILE ON THE SUBJECT of salons, the 
Mt. Vernon Camera Club, Mt. Vernon, IIL, 
would like to have an exhibit from another club 
to hang in their rooms. Anyone interested 
should contact Clifford R. Karch of that camera 
club at 232 Castleton Ave., Mt. Vernon, II., or 
write the Contest Editor, MrnicAm PHOTOGRA- 
PHY, who will arrange the transaction. 


e THE FIRST TWO in a series of 35 lectures 
met with great success at the Parckchester Cam- 
era Club, 1510 White Plains Road, Bronx, 
N. Y. A well-planned lecture series will prove 
successful for your club, too. 


e@ NEW YORK MEMBERS are complaining 
about the government restriction prohibiting 
any picture-taking in Westchester County, New 
York. There are many picture possibilities in 
these parts, but the government doesn’t want 
to take chances of having pictures fall into 
enemy hands. 


e WHILE ON THIS SUBJECT of restricted 
areas, it’s smart to remember that if you are 
stopped by an officer or guard to cooperate to 
the fullest extent. Remember, the person who 
stops you is doing a necessary "duty for his and 
your country. Also remember there are other 
pictorial scenes that have never been shot, and 
are not within restricted areas. 


e CAMERA CLUB MEMBERS can play a 
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You may lose your last delusion again, but there 
are times when you put your camera on a tripod, 
focus carefully with a magnifier and still get out 
of focus negatives. There are a surprising number 
of ground glass cameras in which the ground glass 
doesn't register in the same plane as the film. 
Some film holders vary from others, too. To check, 


hank here 





rest a straight edge across the face of the holder 
and slide a thin wedge under it until it just 
touches. Mark this point on the wedge. The posi- 
tion should be the same for holder and ground 
glass back. The glass can be moved back by in- 
serting paper shims; forward, by sanding down the 
face or rebate. Put an exposed film in the holder 


while checking. 


Use this tip from 
a stage hand. Just 
a simple twist be- 
fore plugging two 
extension lines  to- 
gether will prevent 
them from separat- 
ing in case the 
lines are accidently 
kicked. Of course 
you shouldn't use 
loose fitting plugs 
and receptacles. 


















LAAASSSS 
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To the thousands of camera fans who 
are unable to secure DeJur “Critic” 
Model Exposure Meters we explain, 
“We aren’t making them any more, and 
not until we win will we resume their 
manufacture.” 


Our hearts, our minds and our ma- 
terials are concentrated solely on the 
production of important precision 
equipment vitally needed by America 
and our Allies. 


If you own a DeJur Meter, give it 
proper care and it will serve you for 
years. If you don’t have one, visit 
your dealer today, he may still have 
some in stock. 








DeJur-AMSCO CORPORATION 


SHELTON, CONNECTICUT 











. D 
WapoRATe CUSTOM 


QUALITY WORK 


at no extra cost. Your 35MM roll ultra fine 
grain processed and each exposure enlarged 
to 34% x 4% on deckle-edged gloss or matte 
paper. Only $1.00. 


€ 
ev gor 
PRINTED: 





18-Exposure, 60c 16-Exposure, 50c 
Reloading with East- 24.HOUR SERVICE 
man Film: 36-exp., in today — out tomorrow 


SOc; I8-exp., 30c- Leaders Since 1920 
RAY'S PHOTO SERVICE u. ows. 
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HERE'S A BETTER WAY THAN 
RUBBER CEMENT 
TO MOUNT YOUR PICTURES! 















—FOTOFLAT 


DRY MOUNT TISSUES 


The way professional and 
commercial photographers 
mount their prints. You 
“iron” your pictures on to 
your mount or album page. 
Fotoflat is a dry process— 
no sticky fingers—no mess 
to clean up — edges of 
mounted print are neat and 
clean. Fotoflat is easy to 
apply—use a regular elec- 
tric flatiron or the handy 
Fotowelder. 


15¢ pkg. up 

















Fotofiat is avail- 
able at all camera 
shops in a com- 
plete range of all 
print sizes. 





so for trial pack- 
enough to mount 
be @x10- veute-t€e. 


IT WILL OPEN YOUR EYES! 
WITH VALUES and-VARIETIES 


MERA AND 
OR CATALOG 
1942 36 


tiful 1942 page Book 
for the needs of color photogra 
Also B & W Movies or stills. very 
thing you need in cameras, accessories 
and supplies at Wards low prices to 
gaind than you ever thought available 
ns an you ever 07 av: 
12 HINTS this year...and remenaber Wards offer 
TO BETTER! Low PRICES TERMS or CASH 


COLOR Get what you need while you can— 
ef later on af terms free of carry- 

PH 5 ing charges most orders. Many 
J items sent POSTPAID. Satisfaction 
ee a ranteed on every purchase. Write 

| Today for this Different .E Book. 


MONTGOMERY WARD 
Photographic Dept. 1142 Chicago, Ul. 


If You Can't Do Your Own 
Developing and Printing 


- do as thousands of camera users are now doing 
and have done for years and years. 
MAKE ARGONAUT YOUR 
PHOTO FINISHING ppc tin mem 


Interested personal attention is exceeded only by the 
superb quality of the finished prints. Weite for 
8 membership plan, price tts and other in- 
ormation. 


ARGONAUT 
PHOTOGRAPHIC LABORATORIES 
165 East Fort Lee Rd., Teaneck, N. J. 
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You can dispense with a densitometer to get 
quick check on the balance of your color sepa 
tion negatives. Hold two negatives together 
that the grey scales are superimposed, but runnin 


in opposite directions. If the two negatives bake 
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ance the result will be a uniform tone of grey 
from one end to the other. If one end is lighter 
you have one negative of lower contrast. If both 
ends are lighter than the middle you have prob 
ably overexposed your negatives and are working 
on the shoulder of the characteristic curve. 


RI 


Wetting agents are useful in a lot of ways ina 
darkroom but ‘are particularly beneficial for soak 
ing negatives before intensification. Two minutes 
soaking is enough. If you don't use a wetting 
agent be sure to soak your films in plain water for 
at least fifteen minutes or you are likely to get 
splotched films from uneven intensification. 


RI 


Some photographic chemicals in « 
may be replaced by others of similar action if the 
quantities are properly adjusted. The ratios are 
as follows: 





Crys. sodium sulphite to anhydrous...... as 2:13 
Crys. sodium sulphite to potassium j 
Cn ESE Se EE TET 2: 
Anhydrous sodium bisulphite to potassium = 
SUMMONED 500.5 o's 0 wah ¢ sie crew ewan 1:1 
Anhydrous sodium carbonate to crys....... 1:20 
Anhydrous sodium carbonate to potassium 
GID ania cae esac. ve esa seeeee AE 
Crys. sodium carbonate to potassium % 
Sag REO Ot ey Pye BeOS 2:5 
Caustic soda to caustic potash............ 1:14 


Caustic soda to crys. sodium carbonate.... I:12 
Caustic soda to anhydrous sodium carbonate 1:45 
Caustic soda to potassium carbonate...... 1:6 
Caustic soda to tribasic sodium phosphate.. 1:5 
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Fourth Leg for Tripods 


Tripods seem to vie with-each other on height 
attainable, but fall short in being collapsible to 
the very low levels often desired. Many sub- 
jects require low angle shots for the best re- 
sults, and often the exposures must be long, 
necessitating a tripod. Switching to a table top 
tripod can be done, but if the next shot is to be 
a high angle shot, the repeated switching is not 
conducive to smooth action. 

An answer to the tripod question, which has 
proven itself in practical use, is a fourth leg of 
variable length which can be attached to the 
tripod. It can be made out of a broomstick, and 
can be easily carried with the tripod without 
adding to the bulk. 

With care in the making, the fourth leg will 
be steady, and a very efficient eliminator of 
those make-shift devices sometimes used to 
obtain low angle shots. 

The base section of the fourth leg is made 
as short as the minimum height you will need. 

he one shown 
in Fig. 1 gives 
a height of seven 
inches to the 
base of the cam- 
era. It is fitted 
with a metal 
flange which is 
clamped be- 
tween the tri- 
pod base and 

oe oe the tilt top at- 

fee fe Phe tachment. The 
— flange is fitted 
Fig. | into a sawed slot 

in the broom 

handle which makes it firm. It is held in place 
firmly by means of a wood screw. The flange, 
may be equipped with a hold for inserting the 
screwed clamp rod, or, to hasten assembly, the 
flange can be slotted from the side to the hole, 





Fig. 2 
so that the clamp rod has only to be eimai 
hot removed, to add the fourth leg. The metal 
flange of the base section can be made of rela- 
tively light metal, such as brass sheet, if the 
edges are turned up to reinforce and stiffen 
the assembly, as is shown in Fig. 1. 

The two extensions of the fourth leg are 





ANNOUNCING OUR NEW 
HOME MOVIE CLUB 


We are pleased to announce our new Home Movie De- 
artment, ow ~ all of the latest releases in Castle, 
olly wood, fficial Films. They cover a wide 

variety of a ts such as Newsreels, Civilian Defense, 

Sports, Old Time Movies, Travelogues, Adventures, 

Cartoon Comedies. 

Our szecial SWAP PLAN enables P . to trade your 

present Castle, Hollywood or Official Films for — —_. 

Your 8mm_180 Foot Roll and $1 will pure 

180 Foot Film. oe 16mm_360 Foot Roll and 2 will 
purchase a new 360 Foot Film. Your Sound on Film 

350 Foot Roll and $3. e) will purchase a new 350 Foot 

Sound on Film. 


Ask about our Money Saving Club Pian! 


PEERLESS CAMERA STORES 
128 East 44th St. New York, N. Y. 


like new 


MI, 
4 a 3 
. 35mm. £4.5, excellent 
ONTA B, {2.8 Tess.,’ cpid, Ln. 4 
BESS A. 13.5 si Skopar, coupled 
ARGOFLEX Reflex, {4.5, case, like new. 
VOIGT. BRILLIANT, £7.7, Reflex, excel. 
SUPER SPO ORT DOLLY, 2.9 Trioplan, 
e new 


case, 
DOLLINA 
case, 


R. + like new 
MINI ¥ 3p EED GRAPHIC, f4.5 B&L Tessar, 
art R. F., Mendelsohn Gun, case, l.n 
SYAE4% ANV. SPEED GRAPHIC. | "14. "5 
K,A Heiland Sol 


. tenses. 
KEYSTONE KS, [1.9 Wollensak 
BOLEX H8, 3 lens Turret, f2.7 ‘2.7 Wollensalk, 
excellent 
500° Watt 


30x40 Crys, 
BOLEX H1i6, {2:7 oe exelent.” 
UTOLOAD SPEEDSTER. Ln 


19. 
OR SPLICER, 8mm and 16mm 
, SUPER FILM SPLICER, 8mm 
MEGA B. 244x2%, 
AR It, gia ora.5 ollensak, Aine 
19. 
Far Ne 6. Table 2 Pripod | Model, 214x3Y%, 
BARELITE Developing Tank, Adjustable 
35mm to 116, Stirring Rod Ther- 
mometer, value $4.50, our price 
1ixl4 Enlarging 
— O0-LITE Safelite, red and amber 





PEERLESS? 


CAMERA STORES 














Get Ready with VICTOR 


Fotoflood Equipment — Now 


AVAILABLE at our 
dealers are most of the 
li a units of the 
vicT R 

















Line. Foto- 
flood reflectors are now 
white instead of alu- 
minum, made of steel, 
spun to accurately 
computed contours, 
and finished in fiat- 
white synthetic enamel. 
They are thoroughly 
effective and provide 
diffused light which is 
ideal for flood lighting. 





ABOVE is illustrated the 
clamp-on unit No. 250-S 
ae 0. . photofloods, 
rha) the mi ju- 
ar of all VICTOR 
Fotoflood Units. It sits 
for $4.15. The 11-inch 
reflector is satisfactory in 
every respect. 
At the Right is shown 
the No. 10-S unit for 
No. 1 photofloods, with 
a 9-inch reflector that 
performs quite effec- 
tively. It sells for $2.55. 


There are Stand Units, too, for as little as $4.95. 
See them now, or write for folder. 


JAMES H. SMITH & SONS CORP. 
1123 Colfax St., Griffith, Ind. 





FREE CARTRIDGE REFILL 
DEVELOPED "4 cram processto 


ENLARGED Sy" \ g 
RELOADED sMar7 xo feosg 


mote foc) 
Write tor mailing beg — Returned 


ESSEX STA. BOX A 
HUB Zn Sow wn MASS 
































The No. 10 Si mp 
— of EMBY ~~ Red 

., has built-in refiec- 
sam life carbon filament! 


New, C lete All- ; eee 
DRIES FILM BETTER ee “= IN ioe Naa 


° . Dries fi 

penetration, IN LESS 
THAN 10 MINUTES! Main. 
tains fine grain, excellent 
contrast and gradation, as 
well as tough and pliable 


rods, film clips, and 2 
Silverfiex Lamps. 


Now only $18.75 
Extra lamps, $4.00 each. 
Send cash with order for 
prompt, prepaid delivery! 

Oth EMBY- 
NOTE: ; NPRA - RED 


lam re. avail- 
pity $2.20 per: pair up. 
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shown in Fig. 2. They are made of unequal : 


lengths to give a variety of available heights, 
Cut the broom stick sections square, with ac- 
curacy. The joints between the sections are 
made with dowel screws, which are double 
ended screws. In preparing the drilled holes. 
in the wood for the screws, center the holes so 
that when the sections are assembled, they will 
have full bearing area on each other. Make the 
hole for the permanent retention of the screw 
somewhat smaller than the-socket hole.—Ernest 
H. Chapin. 


An Easily Constructed 
Negative Retouching Stand 


An effective negative retouching stand can 
be made in a few minutes at practically no 
expense. A sturdy carboard box, a sheet of 
tissue or onion skin paper, a piece of glass, a 
length of wire with socket and plug, and an 
electric light bulb are all the materials you 
need to complete this handy stand. 

No tools are required, because all necessary 
cutting can be done very easily with a sharp 
knife or razor blade. 

The lid from a 500 sheet box of enlarging 
paper fits the requirements very well as it is 
of convenient size and sturdily constructed. Such 
a box is available at the photographic depart- 
ment of your local newspaper, or at a profes 
sional photographer’ s in your neighborhood. 

It is important that the side portions of the 
box be cut along the angle indicated in Fig, 1 
and that the lower end of the box be folded 
down to the lid, Cutting the corners down to 
within one inch (no closer) of the lid will 
provide the necessary rigidity. 

The opening in the top of the retouching 
stand may be cut any convenient size to accom- 








FOR SUPER GLOSSY PRINTS 


with the professional finish 


HEAVY DUTY SQUEEGEE PLATES 


)WILL NOT BLISTER OR PEEL | 


Play safe! Ask Ay. Gecler for ACME 
on the p 











Look for 
ACME FERROTYPE CO., “50 "Park Se. Ballding, Boston, Mass. 
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MEMORY TEST CRAIG EDITING NEEDS 











al 

8. This game of ten questions is based on the “Make Fitting 

. ge tage ryt eae Bs a , a Pleasure” 
cending the steps is attired in 

: . The girl des 8 P CRAIG 


a blouse and plaid skirt. [] Yes [) No SENIOR SPLICER 











. 2. She wears an article of jewelry and utility. Sir ‘distenntanal 
il What is it? ES type precise and 
he 3. What time ~ nad is it—morning, noon or permanen : "$10. 95 
Ww afternoon? y? se 
est 4. The arch over the doorway is square. 
O Yes C1) No 
5. The doors are massive. bronze. 
[] True CJ False ~ 

6. There is a key in the door on the left of 
an the picture. C] True C] False 
no 7. The building is built of brick and the steps 
of of stone. 0 True C1) False JUNIOR SPLICER 
Die. 8. There are [J] over a dozen steps [] less  Dyg'#ned for accuracy 
be than a dozen steps in the picture. plete with coment and 

9. The photographer exposed for the sky “mer ----9W* 
ary outside the door. [] True [J False craic sr. COMBINATION—Incorporates Sr. Spliter 
arp 10. The girl is wearing the following type of and St, Rewinds mounted 

footwear. () sandals [] oxfords [] Pumps 4 caic sm. COMBINATION cus Sic gg 

ing The answers to these questions are on page 92. Rewinds and cement (on board)........... Nantel $8.95 
1s — 
ich modate the negatives you customarily use. The CRAIG 
art. onion skin paper is attached over this cut-out Te 
fes- area, and a sheet of plain glass, such as you now 5 FOTOFADE 

use in your contact printing frame, is placed ps For joining odd scenes 
ne Radhregs heat to the box with two strips f or. WIPES. Bay to 
ded A 15 watt lamp will provide adequate illu- i eur ge $1. 25 
1 to mination, and produce very little heat. If a <7 esate Or 
will rh with Maskin a: 

ae 
Ling 
om- 
, CRAIG 
CINTINTS 


6 Crystal-clear dyes 
for tinting black and 
white film 


Complete : $3. 95 


pots ‘nod. én0 





*x** At all Dealers * xk * 


CRAIG MOVIE SUPPLY COMPANY 
Los Angeles — Seattle — San Francisco 











vu 


ig. | ‘ Guaranteed Fresh Stock. “Reload Your Own” 


$- : —__—_—————, ¢ 

Ss Fig. 2 E..K es ‘ cARTRiDaEs E.K et 
lamp of higher wattage is used, it may be nec- E. K. a t 36 exp. each | E. K. Saper XX 
esary to cut a few holes near the top of the ros lig Sa Cantmibass _ ag . 
fear vertical section to provide more ventilation. 25 ¢t.—$1.00 Or. 33 for $3.09 ye o., peers 
The efficiency of the lamp used will be greatly 100 ft.—$3.50 59 Ft — $4.00 
increased if a sheet of clean white paper is wissdath: Ga dk cameo tino cans ae 
placed under the stand to serve as a reflector. ms ; 

tos | | —K. S. Johnson. PACIFIC COAST FILM CO., **h2.y.Sccrcnin™ 

— 





[91] 











GEMLITE 


POCKET MAGAZINE 
a IEWER 


1 t's @ coler- 
corrected, illue 
minated viewer. 






3 tthasa 

zine which Kodachrome enthusiasts can 
14 Kedachromes carry their slides and Viewer with 
sately end dust- them without feat that the slides 









will be hurt in transit. a 
ing unit permits approximately 
a three-diameter enlargement. 


\) Compact, sleek, sturdy. Only 
gor nse $3.95, with bulb and Sienien. 
pw At your dealer’s, or order direct. 


MERICAN BOLEX COMPANY, INC. 
155 E. 44th Street, New York, N. Y. 


FREE 8x10 


oo 


a: to Tied esececcccccs | Gw. velvet..........- 

35MM 

FILM poresean” from 30c up! ons savings on 
Persona Xmas fe 


price list and mailing bag to 


TO pe GRAIN LABS. 
Dept. wea ao Ww. nin s York City. MU 4-1329 





















3 Exclusive “tension 
pins” ~ greater 


Dry emulsion 
scraper for 
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——_—_—— 
Friends Will Appreciate Cartoon 
Home Movies This Christmas 


Truly thrill friends this Christmas 
of cartoon HOME 


Aviation, Adventure, Drama, West- 
ern and hey films also make 
All films 





available in sun and 16MM 
See your dealer or write for 
complete new lists to 


HOLLYWOOD FILM 


ENTERPRISES, Inc. 
6060 Sunset Bivd. 
Hollywood, California 


[92] 


“OSWALD” the Rabbit 





e am. FILM 





Direct Autopositive Printing Paper 


A direct method for making black-and-white 
enlargements or contact prints from Koda 
chromes, lantern slides, and other forms of trans. 
parencies, has been introduced with the an- 
nouncement of Kodak Autopositive Paper. A 
direct reversal paper, Kodak Autopositive Paper 
does not produce a negative result when ex- 
posed, but gives a brilliant, full-tone, black-and- 
white postive print. 

Kodak Autopositive Paper is available in two 
sizes: 34%4"x4¥%2" and 5”x7”. It is orthochro- 
matic and must be handled under a Series | 
Safelight. This new paper is characterized by 
ample speed, a rich black tone, and a simple 
method of processing. In fact the processing of 
Kodak Autopositive Paper is similar to that for 
making ordinary black-and-white prints. Borders 
obtained on prints or enlargements, however, 
will be black unless they are flashed before the 
prints are processed. 

Not only will Kodak Autopositive Paper 
enable amateur photographers to easily make ex- 
cellent black-and-white prints or enlargements 
of their full-color transparencies, but with the 
paper it will now be possible to make good 
record prints from Kodachrome transparencies 
which, due to poor lighting or faulty exposure, 
may be imperfect in color balance of density. 

Two-dozen-sheet packages of 31%4”x4%2” paper 
retail at 42c, and one-dozen-sheet packages of 
5”x7” paper retails at the same price. 


Answers to the Memory Test 


No. Her skirt is a solid tweed texture. 

2. A watch. 

3. Very close to noon. 
almost vertically. 

4. No. Slightly round over the door. The 
arch is quite round. 

5. False. The doors are wood and are riveted 
with metal. 

6. True. 

7. False. The building and steps are stone. 

8. There are eleven steps. 

9. False. He exposed for the interior of the 
monastery. The sky is burned up. 

10. Sandals. 


— 
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The shadows fall 
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© Series (illustrated) holds 300 slides. Removab 


Finishing Glossy Prints 


The production of prints with a perfect high 
gloss is comparatively simple if high-grade 
squeegee plates are used. Immediately after 
washing, place the wet print face down on the 
squeegee plate. 

The entire print surface must be in contact 
with the squeegee plate. To make sure of this, 
run a rubber roller or wedge-shaped squeegee 
over the prints without too much pressure. This 
removes excess moisture and prevents air 
bubbles from forming between the print and 
the plate. 

If there is reason for drying the prints quick- 
ly, place them near an open window or turn a 
fan on them. Otherwise allow the prints to set 
for approximately two hours, at which time 
they will “pop” off or can be stripped off easily 
without damage to the finish. 

If the correct solutions and baths have been 
used up to this point, and the squeegee plates 
themselves are without flaws, the prints should 
have a flawless, professional finish. It is worth 
remembering that flaws in the squeegee plates 
—even too small to be visible to the naked eye 
can cause blemishes in the prints. 

Squeegee plates should be wet when used. 
New plates should be first washed in cold water, 
The chrome surface of the squee- 
gee plates should be sponged in scalding water 
and placed in upright racks or replaced in 
their original paper wrapping. 

If your prints show a tendency to stick, this 
condition can usually be traced to one of the 
following causes: 

(1) Prints were soaked too long in water 
prior to squeegeeing. 

(2) The surface of the squeegee plate was 
not properly cleaned before using. 

(3) The hypo bath used was old, worn out 
and should have been discarded. Or, if the 
hypo bath was new, it did not contain sufficient 
hardener. 

Hold the temperature of the baths at 68°F. 
and use clean or filtered water, since rusty or 
dirty water causes spots on the prints. 





AT YOUR 





FAVORITE CAMERA STORE 
PROTECT 
Your Slides 


New Low-Priced 


SLIDE FILES 





: 4 Holds 100 2°'x2"’ slides with numbered index on cover. 


In Brown, and Black, $1.85. De Luxe 3-volume Library 
le index. 

“om a airing, one — sige 4 eye front cover, 
complete, Luxe Files, each, Carrying 
Case only, $3.00 each. Write for descriptive circular. 


WESTERN MOVIE SUPPLY CO. 254 Sutter St., San Francisco 





EXTRA 
CASH / 


WAITING 
FOR YOUR 


CAMERAS 


AND 


EQUIPMENT 


OS Sieeferiert 


Branch: 130-K West sand Sh Street 


GORGEOUS COLOR! 


Hollywood's Most Beautiful Modccis 
Photographed in Kodachrome 
~anercer ns 3 for $1.00 
sovee <4 in the Studio — Some 7 for $2.00 

2x2 Black & White Figure Slides! 


ane geet scics 10 for $1.00 


by Enlargements! All New 
25 for $2.00 


CINE ART 
HOLLYWOOD, CALIF 











SUPERFLASH 


*““ABASH PHOTOLAMP CORP. @ BROOKLYN. N. Y. 


30 MN FILM 


dey elope enlarged 
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Your films carefully developed in = finest of finegrain devel- 
oper—VAPORATED—and ’s finest paper. 





A Here is our ‘‘get acquainted’’ 
offer: you can judge the quality of our work yourself, 

















16 Films 1p — enlarged to 3144x4™%. ie ym 
36- Exposure Films to 314x412. 1.00 
16- Exposure Films developed ‘and enlarged ao 312x5. .50 
12-Exp Films to 314x312. 35 
Reprints for all above... ....-ccenecerrrnsevreees each 04 


Complete Price List and Mailing Bags Free. 


AMERICAN PHOTO SERVICE iene wine 





Minneapolis, Minn. 
EMMET Precision-Made 

“PRESIDENT” Model Cam-A-Cessory Bag 
“‘in-between’’ size Cam- 
A-Cessory bag. Made _ of 
LUXURY Top Grain Elk 
Leather. Has outside sewn-on 
pes on ae equipment. 
ize 9%4"x3"x6%4" 
~ la $10.9 


Price 


See At Your Dealers 


FRANK A. EMMET CO. 


1264 S. Fedora Street 
Los Angeles, Calif. 














AGAINST 
to yogic 


PROTECT FILMS-.; 


VAP )RATE 


ol 
130 W. 46t! ; 
New York, N.Y. 716 N. Labrea, Hollywood © 





FROM SAME OR 7 Sete ccm rT NEGATIVES | 
Sup erior fine as 50 
rain sige" minie: Ci fine-grain Y= yl “devel: 
to Six: 4% 


back, if not st eotienen 
Send for ‘paee ling Bags, Samples, Price List 


NATIONAL PHOTO LABORATORIES 


Dept. P, 509 Fifth Ave. (42nd St.), N.¥.C. 











STATEMENT OF THE OWNERSHIP, MANAGE- 
MENT, ETC., of MINICAM PHOTOGRAPHY, 
published monthly at Cincinnati, Ohio, for October 1, 
942. Required by the Act of Congress, “August 24, 1912. 

Publisher—Wilbert Rosenthal, Cincinnati, Ohio; Editor, 
Fred Knoop, Cincinnati, Oh 0; Business Manager— 
A. M. Mat jeu, Cincinnati, Ohio. 

Owners—Automobile Di igest Publishing Corp., Wilbert 
Rosenthal, A. M. Mathieu, all of 22 East 13th Street, 

Cincinnati, Ohio. ‘There are no bondholders, mortga- 
gees, or other security holders. Swen to and subscribed 
before me this Ist day of —— 5 

(Signed) A. MATHIEU 
(Signed) A. M. SCHONEBERGER, 
Notary Public, Commission expires December 30, 1942. 


[94] 


Photo Roll Call 


Applying technological methods to taking a 
roll call, Earle L. Kent, instructor in electrical 
engineering at Armour Institute, has devised a 
novel photographic method for simplifying and 
speeding up the checking of attendance in 
large lecture classes. 





Fig. | 

Doing away with all possibility of ventrile 
quism on the part of fellow fraternity men i 
behalf of a missing brother, the “optical OGPU” 
should earn the undying gratitude of thou 
sands of teachers who daily must wade through 


Photo Roll Call 


formidable class lineups featuring ‘Przybziev, 
Schzerbatcicky .. .” and the like. 

Mr. Kent found that a formal roll call ina 
class of seventy-five men occupied too great 
portion of the lecture hour. The chairs being 
movable ruled out the possibility of taking at- 
tendance by a class plat of assigned seats. 

Mr. Kent’s ingenious solution of this prob 
lem is as follows: Each morning at ten minutes 
after the hour (Fig. 1), a picture of the entire 
class is taken. These are not developed indi- 
vidually, but are left in the camera until a 
whole period of the course has been completed. 
Each frame represents a lecture, and, as they 
are in order, it is a simple matter to date the 
picture. These films are developed and the pit 
tures enlarged and checked with the record 
cards. If John Engineer sat one out, no amount 
of psuedo “here’s” by friend, foe or relation 
can print his beaming countenance upon that 
frame. The method is ideal for large lecture 
classes and provides a rapid, simple and ae 
curate record of class attendance. 


Fig. 2 
Mr. Kent has also started on a set of phot 


graphic file cards with spaces for records (Fig 
2). On each of these cards there is a picture 


Photo File Cards 


of the student. Each card has remarks and daté 
about the students work.—Alexander Schreibét, 
Armour Institute of Technology. 
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Homemade Texture Screens 
(Continued from page 24) 
sists of a double exposure with the picture 
subject. Exposure for the screen texture 
may be standardized as follows. 

Place the paper and the screen, emul- 
sion to emulsion between two pieces of 
glass and expose through the back of the 
screen. This exposure will always be the 
same under the same conditions and will 
save untold grief that might result from 
using the original negative as a screen 
printer. A test strip may be made to de- 
termine the exact exposure on one particu- 
lar paper. This information is written on 
a slip of paper and attched to the screen. 
For instance, if your two times enlarged 
screen for canvas requires four seconds 
exposure under a 100 W. lamp at three 
feet on Defender Velour Black, normal, 
to produce the effect you want, that same 
exposure, under the same conditions, will 
produce the same result every time. Once 
you have your screens standardized to 
your way of working, you need never spoil 
a print through improper exposure for 
texture. 

Having made the exposure through the 
screen for texture the paper is placed on 
the enlarger easel and exposed to the en- 
larged and correctly framed and focused 
image of your subject. When this double 
exposed print is developed both the image 
of the screen and of the subject will 
appear together, resulting in a texture 
screened print. 

Using texture screens is fun, but don’t 
let it run away with you. There are some 
subjects that suffer rather than improve 
with screening. Under no circumstances 
could one be persuaded to put a shot of 
a streamlined locomotive on alligator 
screened paper. A languid tropical lagoon 
would look much better. Don’t screen a 
print just to see the screen. END 





THE FIRST successful photographs of an 
eclipse of the sun were made in the spring of 
1846 by Albert W. Southworth. 


THOMAS EDISON originated the standard 
gauge of motion picture film and also the man- 
ner of perforation of the film on each side of 
Successive frames. 







THE BIG BOOK FOR THE AMATEUR 


apy Rt 





te ag "Duppieeandt. Your o! camera 
Let Lafayette stretch your photo dollar, 
Write for Catalog M-11 


LAFAYETTE CAMERA 


901 W. Jackson Bivd. os . ott. 
26s Poachtcee Street, » Ga, 






5 MONTHS $1.00 


Send check, name and address to 


MINICAM PHOTOGRAPHY 
22 East 12th Street Cincinnati, Ohio 


SUPER - SOL 


Effective Wetting Agent 








Highly penetrating 7 Non-Toxic 
Eliminates pin holes, streaks and water spots in negatives 
counteracti: surface tension. To be used with ~% 


velopers, short-stops, oxing baths. intensifiers, reducers. 
toners, bleaching agents. Cuts dryii has 
action. 


Times Bidg. Times Square, N. Y. ©: 
SCHOOL OF DESIGN IN CHICAGO 


L. MOHOLY-NAGY, Director 


Day and Evening Classes — Spring 
term starts Jan. 19th 
Degrees and Certificates in Art, 
Architecture, Photography, Motion 
Picture, Advertising, Industrial De- 
sign, Plastics, Weaving, Dress Design, 
etc. WAR COURSES, Airplane 
Models, Camouflage, Display for War 

Services. 
Ask for Catalogue. 



















GRAPHOMAT CORP., 152 W. 23rd St., N. ¥. 


247 East Ontario St., Chicago, Ill. 





MULTI-LENS 


PHOTO 
ENLARGER 


ENLARGES, COPIES and 
REDUCES all 

35mm. 4x5 
TOMATICALLY, 
two very fine ENLARGING 
LENSES om different focal 
lengths. brated easel, steel 
ad filter, etc. 


GUARANTEE. ‘Send for FREE Greusr, $11.85 
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va REAL GIFT FOR A FRIEND OR YOURSELF 


Bookshelf size. Blue, green, maroon, black. Contents 
book lists up to 720 negatives. 

No. 300 (illustrated) for negatives up to 354x5” $1.00 
No. 500 for negatives up to 5x74” 

At stores or direct prepaid on 10 Days Money-Back Trial. 


Free Catalog of.Amfiles for Reels, Slides, etc. 
AMBERG FILE & INDEX CO. 1631 Duane Bivd. 


Kankakee, Hilinors 



















35 MM FILM STILL AVAILABLE 
patented Comenpe - Dupont 


@ EASTMAN 
@ SUPER XX e@ SUPREME 

e@ PLUS X @ FINOPAN 

@ PANATOMIC X e¢ INFRA-RED 

3 FOR $1.25 
One Dozen 00 
Mail orders promptly filled—P.P. or C.0.D. 

MODEL FILM CO., 620 Trinity Ave., Bronx, N. Y. 


e@ SUPERIOR 
eo TYPE1,2,3 





Afttractively 
boxed in sets 


1228 Richfield Building 
Les Angeles. California 
35mm. 


mares DEVELOPED FREE 


Pay only for what you get. Maximum charge 36 Exp.— 
$1.00 18 Exp.—60c Univex Rolls—$1.50. Our rate is 4c 
per print. If less than 25 negatives are good we issue 
4c credit per print. Enlarged to 34x4% with Photo- 
Electric Eye. Velox paper only. High class work 

ranteed. D. K. 20. Fine Grain Developing. 24 Hour 

ice Guaranteed. SAVE MONEY. md roll and 
$1.00 today. (Or sent C. O. D. plus postage.) 


MINIPIX LABORATORIES 
P. ©. Box 1144 . 310 CHICAGO 
Copyright 1939, Minipix Laboratories 
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Pictures Are People 
(Continued from page 59) 


some hardships. You'll go cold, hungry 
and maybe broke. After you get older 
there will always be younger fellows snap- 
ping at your heels. You'll get old and 
need glasses. You'll hate to get up in the 
middle of the night and you will always 
work under handicaps. Your subjects are 
not of your own choosing, you won’t have 
assistants to hold extension cords or to 
help lug around your bulky equipment. 
You will never make any great shakes of 
a salary and you will always have picture 
editors pounding on your darkroom door 
wanting to know how soon they can have 
a print. Your training for good technique 
will be bad. Your work will have to be 
done hurriedly. Your concentration will 
have to be on action and dramaticism— 
not on texture or composition. And when 
some day you may decide to enter the 
advertising field you will have to unlearn 
many things. And always you will wish 
you were back on a paper—back in the 
thick of things. 

But if you have made your decision, 
then I’m all for you. If you are an amateur 
you will want to know how you cam 























become a newspaper photographer. I'll 
give you the same answer Tom McAvoy 
gave me sixteen years ago. Go out and 
make pictures. Where you live doesn’t 
make one particle of difference. News- 
papers are interested in people. You have 
a camera. Get out and use it. Even the 
clerk in the drugstore may be able to give 
you pointers on improving your technical 
ability, but only that hot spark inside your 
‘own soul can make you glow. Unless it is 
burning you’d better stick to ribbons or 
figures—or get your fingers burnt. 

Do you think you are smarter than the 
men who make your film and paper? If 
you are, then enjoy yourself trying to 
figure out secret developers. Do you want 
to make pictures or do you want to be a 
chemist? Optics, physics and maybe elec- 
trical engineering may help too—or do 
you want to make pictures? Pictures are 
people. Pictures are not trees,.pictures are 
not those fancy coils of rope or pretty 
nudes with pineapples growing out of 
their heads. Not my kind of pictures. 

Be human with the people you photo- 
graph. Don’t make them ridiculous, don’t 
hurt them. Don’t salve your conscience. 
Believe that you are right, then let nothing 
stop you. 

Know your camera so thoroughly that 
to operate it is second nature. Treasure it. 
Protect it. Take it to bed with you. It’s 
the means by which you will earn your 
living. Learn to operate it by instinct. 
Get an exposure meter. Use it for a year, 
then put it away and forget it. Practice 
with it. Use it a hundred times a day, 
and after you have mastered it, bury the 
damn thing. It makes one less gadget to 
carry. Filters? Sure, but not more than 
two. Lenses? Yes, the one on your 
camera, maybe a wide angle, and, if you 
want to splurge, a telephoto. But no more. 
Developers? What’s the matter with the 
one the manufacturer recommends? 

Now get going! 

Since writing this article Paul Dorsey 

has enlisted in the Marine Corps as a 

private. He hopes to see action soon as 

a combat photographer.—Ep. 
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ELKAY BLOWER 


Double unit model for 


$14.95 ventilating one or two 


darkrooms. Changes 200 cu. ft. of 
per minute. Heavy duty motor. 
Single Unit Model, $9.95 
ELKAY PHOTO PRODUCTS, Inc. 
7 Oliver Street. Newark, N. J. 
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Fourth Edition, September, 1942. Published = 


$7.50. 


In the foreword the author modestly states 
that “photography is no longer a comparatively 
simple subject.” The present work proves that 
point conclusively, and yet the book itself is” 
far more readable than many contemporary 
and superficial photographic books. Not ag 
large a book in format’ or number of pages 
as the monumental Clerc, “Photography, 
Theory, and Practice,” the average professional 
ia or amateur will find it a better reference from 
the standpoint of American equipment and 
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FOR THOSE WHO TAKE PICTURES 
Color e Black anu White 
Tells how to get - - - 


Consistent, exacting exposures 
under all light conditions. 
















Extreme low light exposures that are 
always correct. 






Trve-natural color pictures. Sharp in 
focus results. 

Explains why and how Phaostron electric 
exposure meters and military type range 
4 finders help amateurs get professional 
; results. Write today. 


PANOSTRON CO, 


9 South Granada Ave., Alhambra, California 





















methods. 

The book is right up to the minute on the 
new products on the market, too, and there is 
a description of the two 1942 developments 
in the color’ field, Kodacolor and Agfacolor. 


There are seven sections: The History of 
Photography, The Optics of Photography, The 
Theory of the Photographic Process, Photo- 
graphic Sensitometry and the Reproduction of 
Tone, Negative Processes, Positive Processes and 
Photography in Color. Outstanding experts in 
their fields combined with Mr. Neblette to add 
much new material in several of the sections. 
Since the work embraces causes and scientific 
principles rather than effects and operations, 
it will not be the guide that the amateur will 
turn to for elementary advice in making better 
pictures. As a reference book it is highly 
recommended. It is complete and practical, and 
certainly ranks as the outstanding technical 
book of the year in the photographic field. 





SPORTS PHOTOGRAPHY. By Lee Wulff. 
Published by A. S. Barnes and Company, 
New York. $2.50. 
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Lee Wulff is no newcomer in the field of 
sporting photographs, having already turned 
out several handbooks in the fishing field. His 
new book, “Sports Photography,” bears the 
same stamp of authenticity as his other writing 
Its content is of a practical nature rather than 
a technical approach, which is as it should be 
for rough and ready field photography doesn't 
allow much time for technical refinement @ 
pictures. The amateur who knows how to gét 
a good picture under ordinary conditions 

well as the sportsman whose only interest 

photography is to get good pictures of 

exciting sport’s experiences will find Lee W 

book of great value. 
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PHOTOGRAPHY, ITS PRINCIPLES AND — 
PRACTICE. By C. B. Neblette, F.R.P.S. 7 






by D. Van Nostrand Company, Inc., N. Y. 























SGlLAR ENLARGERS 


... turn the picture ‘trick’. 


HERE is no ‘magic’ in the fine performance of a SOLAR. 

Perfect design and construction impart handling ease 
and versatility . . . while SOLAR’S famous double con- 
denser optical system gives you the image snap, detail 
and brilliance so essential to a “prize winning” enlarge- 
ment. You'll be amazed at the ease with which you 
turn out your very first print with a SOLAR, 


From. . 94.150 


BES MODERN ( 
PRESS CAMERAS 


The modern B&J 4x5 Press Camera is streamlined to the 
exacting needs of the Press Photographer. Its proven ability to 
bring home perfect negatives . . . its revolving back, dual controls 
and precision adjustments make it the choice of the man whose 
very livelihood depends on perfect pictures. Price, less lens $54.50. 


The Watson 214x314 Miniature Press brings you the 
fine precision features of the larger press cameras . . 
while retaining the operating ease and economy of a 
miniature. Takes all press accessories. Ask your dealer 
to show you these fine cameras. Prices start ot $49.50. 


Ts. PH puss, ne, 


CHICAGO, ILLINOIS U.S A 223 WEST MADISON STREET 


LITERATURE FREE 








ACTUAL SIZE OF 2x 
KODAK MINICOLOR PRINT: 
IN A PROTECTO CASE, 
IMAGINE IT IN COLOR, 


that only you can give 


HERE must be several names on your 

list—or perhaps a particular one—to 
whom you'd like to send something spe- 
cial. And nothing else could be as personal, 
thoughtful, and appropriate for Christmas 
as color snapshot prints of someone close 
to you. 

If you use a miniature camera, you 
can send Kodak Minicolor Prints—those 
beautiful full-color enlargements made 
from miniature Kodachrome transparen- 
cies. Available in a wide range of sizes. 

Or, if yours is a roll-film camera, you 
can send Kodacolor Prints, the full-color 


prints you get of the snapshots you take} 
with Kodacolor Film. 

If you haven’t any suitable pictures 
now, shoot some new ones for the pur) 
pose. But, do it right away—in time for 
Christmas—and you'll give something noy 
one else can send. ' 

And for your Christmas cards, black 
and-white Photo Greeting Cards are also 
“your own”—entirely personal. Your 
Kodak dealer will show you the styles and 
make them for you—take him your favor 
ite black-and-white negative. .. . Eastmatt 


Kodak Company, Rochester, N. Y. 


Time is short. See your KODAK dealer now 








